DAFTAR ISI

KATA PENGANTAR ..ot I
DAFTAR ISL ..t ii
DAFTAR TABEL ... vii
DAFTAR GAMBAR ... o IX
DAFTAR LAMPIRAN ...t X
BAB L e 1
1.1 Latar BelaKang ........ccccoviiiiiiie e 1
1.2 Identifikasi Masalah dan Rumusan Masalah .............cccccoeniiniiiininenn. 11
121 Identifikasi Masalah ... 11
122 Rumusan Masalah ... 12

1.3 Maksud dan Tujuan Penelitian..........ccccooereriiiiininiecee e 12
1.3.1  Maksud Penelitian ..........ccoveieiiiiiiesesc s 12
1.3.2  Tujuan Penelitian ........ccccooiiiiiiiiese s 13

1.4 Kegunaan Penelitian. ... 13
141 Kegunaan PrakuiS ........ccoouiiiiiiiiese e 13
142  Kegunaan AKAdEMIS .......ccoviiiiiiiieienieiese s 14

1.5 Lokasi dan Waktu Penelitian ...........ccocooeiiiieiiininisesee e 14
151 Lokasi PENEHLIAN .........ccoiiiiieiieicse e 14
152 Waktu Penelitian .........coooviiiiiiieei s 14
BAB 1 .. 15
2.1 KAJIAN PUSTAKA e 15
2.1.1Brand POSIIONING ....ccvveiieiiieiie et 15

2.1.1.1 Nilai Brand POSItIONING ....c.cciviiiieiieciie e 16



2.1.1.2 Indikator Brand POSITIONING........ccccoeiiririiiiieieieiee e 18

2.1.2 Brand EQUITY.......ccouiieiiiiiec et 20
2.1.2.1 Manfaat Brand EQUITY ........ccooviiiiiiiiiceeeeeee e 22
2.1.2.2 Indikator Brand EQUILY..........ccooeieiinincicresieeeee e 23

2.1.3 Keputusan Pembelian ... 25
2.1.3.1 Komponen Keputusan Pembelian...........ccccccoovviviiieniiieneese s 26
2.1.3.2 Indikator Keputusan pembelian ..........ccccccoeveviiiicieeie e 27

2.1.4Hasil Penelitian Terdahulu...........ccccoiiiiiiiiiiccee s 29

2.2 Kerangka PemiKiran.........cccccoovieiieiiiie i s 31
2.2.1  Hubungan Brand Positioning terhadap Keputusan Pembelian....... 32
2.2.2  Hubungan Brand Equity terhadap Keputusan Pembelian............... 33

2.2.3  Hubungan Brand Positioning dan Brand Equity terhadap Keputusan

PEMBDEIIAN. ... s 33
2.3 HIPOTESIS. ...ttt bbb 35
BAB T 37
3.1 Objek PENelitian .......ccccveivieiiiiie e 37
3.2 Metode PENEIILIAN. .......c.ciiviieiiiice e 38
3.2.1  Desain Penelitian. ... 39
3.2.2  Operasional Variabel Penelitian..............cccooeviiviiieveiiiececce e, 41
3.2.3  Sumber dan Teknik Penentuan Data...........ccccoovvreniiiiiencinncns 44
3.2.3. 1 SUMDEI DALA ..o 44
3.2.3.2  Teknik Penentuan Data..........cccccoovririirieniene e 46
3.2.4  Teknik Pengumpulan Data..........cccoeveneiiiiniiieieee e 47
3241 Uji Validitas.....cooeeiieiieiiseiese e 48

3.24.2  UjJi REaDIIIAS ....ocuveiiiiiiiic s 50



3.283  UJIMSH oo 51

3.2.5 Rancangan Analisis dan Pengujian HipotesiS..........cccccovvnvrirennnne 53
3.25.1  Rancangan ANaliSiS..........ccoiiiiiiiiiinieeiese e 53
3.25.2  Analisis Deskriptif (Kualitatif) ..........ccoooovoininiininiie e 53
3.25.3  Analisis Verifikatif (Kuantitatif) ............ccccooceiveiieiiiiiieeee 54
3.25.4  Pengujian HIPOLESIS ...cveivveiiieieiie e 60

BAB TV s 65
4.1  Gambaran Umum Perusanaan...........c.ccoceovrireiiiineneiise e 65
4.1.1  Sejarah Singkat Perusahnaan ..........c.ccceevveveiiieiesieseese e 65
4.1.2  StrUuKtUr OrganiSasi .......ccecvveiverieiieiieesieeieseesie e sreestesee e e e e 68

4.2 Karakteristik RESPONAEN .........ccoiiiiiiiiiiie e 68

421  Karakteristik Responden Berdasarkan Jenis Kelamin .................... 68

4.2.2  Karakteristik Responden Berdasarkan USia..........ccccccovvnerincnnnnnns 69

4.2.3  Karakteristik Responden Berdasarkan Pekerjaan ..............cc.ccoceeeen. 71

424  Karakteristik Responden Berdasarkan Tingkat Pendapatan ........... 72

4.3 ANAlISIS DESKITPT ..o 73

4.3.1  Analisis Deskriptif Brand Positioning (X1) .....c.cccoerereneneninnnnnns 74

4.3.2  Analisis Deskriptif Variabel Brand Equity (X2) ......cccoceeeiiiiiinnens 81

4.3.3  Analisis Deskriptif Variabel Keputusan Pembelian (Y) ................. 89

4.4 ANalisis Verifikatif...........ccocooiiiiiii e 96

441  UjJi ASUMST KISIK ....ovviiiiiiccieccc e 96

4.4.2  Analisis Persamaan Regresi Linier Berganda.........c.cccccccovvveenen. 103

4.4.3  ANaliSiS KOrelasi ........cocooiiiiiiiiiicci e 105
4.5.3.1  Analisis Korelasi SImultan ..........cccccooevininiiiineeen 106

45.3.2  Analisis Korelasi Parsial ..o 106



4.4.4 KOoefiSien DeterMINaS........oovvve e e 108

4.5  Pengujian HIPOTESIS.......coiiiiiieieieieiie st 110
45.1  Pengujian Hipotesis Parsial (UJi T)....ccoooeiiiiniininiiieneeee 110
45.2  Pengujian Hipotesis Simultan (Uji F) ... 114

BAB Vs 106
5.1 KESIMPUIAN ... sra e 106
0.2 SAMAN.....ciitiiiiiie i 107

DAFTAR PUSTAKA et 109

LAMPIRAN ..o s 115



