
  

 

145 

DAFTAR PUSTAKA 
 
 
4 Drama Techniques to Always Remember. (2014, 11 23). Retrieved from TakeLessons: 

https://takelessons.com/blog/drama-techniques 
Abdi, H. (2021, 4 9). 6 Unsur Iklan Agar Menarik, Pahami Pengertian, Ciri-Ciri, dan 

Jenisnya. Retrieved from Liputan6: https://hot.liputan6.com/read/4554083/6-
unsur-iklan-agar-menarik-pahami-pengertian-ciri-ciri-dan-jenisnya 

Akbar. (2019, 8 9). Penuh Nilai Moral, 5 Alasan Kamu Perlu Nonton Film Wedding 
Agreement. Retrieved from IDNTimes: 
https://www.idntimes.com/hype/entertainment/akbar-30/5-alasan-perlu-
menonton-film-wedding-agreement-c1c2?page=all 

Albari, & Safitri, I. (2018). The Influence of Product Price on Consumers. Review of 
Integrative Business and Economics Research, 7. 

Arianty, N., & Andira, A. (2021). Pengaruh Brand Image dan Brand Awareness Terhadap 
Atmoko, b. D. (2021, januari). Retrieved from gizmologi.id: 
Aydin, M. (2013). Product Placement Efficiency in Marketing Communication 

Strategy. International Journal of Business and Management 
Azhari, R. D., & Fachry, M. F. (2020). Pengaruh Citra Merek dan Promosi terhadap 

Keputusan Pembelian Batik Karawang di Ramayana Mall, Karawang. Jurnal 
Ilmiah Manajemen Ubhara, 2(1), 37-44. 

Baich, B. (2015, 12 3). 3 Ways Storytelling Can Help You Connect with Your Audience. 
Retrieved from SocialMediaToday: 
https://www.socialmediatoday.com/marketing/3-ways-storytelling-can-help-
you-connect-your-audience 

Balasubramanian, S. K. (1994). Beyond advertising and publicity: Hybrid messages and 
Barnhardt, T. M., Manzano, I., Brito, M., Myrick, M., & Smith, S. M. (2016). The effect 
Baumann, C., Hamin, & Chong, A. (2015). The role of brand exposure and experience 

on brand recall—Product durables vis-à-vis FMCG. Elsevier, 21-31. 
Bressoud, E., Lehu, J. M., & Russell, C. A. (2008). Integrating placement and audience 

characteristics to assess the recall of product placements in film: findings from a 
field study. In 7th International Conference on Research in Advertising 
(ICORIA), Antwerp, 27-28 June. 

Btari_hapsari. (n.d.). Retrieved from  
Cara Membuat Iklan yang Efektif sebagai Strategi Komunikasi Pemasaran. (2021, 12 

21). Retrieved from Kompas: 
https://www.kompas.com/skola/read/2021/12/21/110000869/cara-membuat-
iklan-yang-efektif-sebagai-strategi-komunikasi-pemasaran?page=all 

Chan, F. F. (2012). Product placement and its effectiveness: A systematic review and 
propositions for future research . The Marketing Review, Volume 12, Number 1, 
39-60. 

Chan, F. F. (2020). Prior disclosure of product placement: The more explicit the 
disclosure, the better the brand recall and brand attitude. Journal of Business 
Research, 31-41. 



  

 

146 

Chang, Z., Nguyen, P., & Manestam, E. (2019). Product Placement In Games: A 
quantitative study of how product placement in games affect on consumers' 
attitude towardthe brand. 

Changing Attention Span and What it Means for Content . (2019, 1 19). Retrieved from 
Ranieri x Co.: https://www.ranieriandco.com/post/changing-attention-span-and-
what-it-means-for-content-in-2021 

Cholinski, A. (2012). The Effectiveness of Product Placement: A Field Quasi-
experiment. International Journal of Marketing Studie. 

Cockburn, S. (2014, 9 18). 4 Areas That Influence Brand Reputation. Retrieved from 
Growing Social Biz: https://growingsocialbiz.com/4-areas-that-influence-brand-
reputation/ 

Daugherty, T. (2005). A comparison of consumers' responses to traditional advertising 
DEMİREL, E. Ü., & YILDIZ, E. (2020). The Effects of Audience's Attitudes on Actor, 

Character, Movie and Product Placement on the Brand Attitude. Istanbul 
Business Resaerch. 

DEMİREL, E. Ü., & YILDIZ, E. (2020). The Effects of Audience's Attitudes on Actor, 
Character, Movie and Product Placement on the Brand Attitude. Istanbul 
Business Resaerch. 

Dewi, Y. L. (2019). Pengaruh Iklan Web Series SPace#" Kenapa Belum Nikah?" 
Terhadap Brand Awareness JD. ID. Profetik: Jurnal Komunikasi, 12(1), 141-
148. 

Dimpimpin Wedding Agreement, Ini 5 Film Indonesia Terlaris Agustus 2019. (2019, 8 
25). Retrieved from Solopos: https://www.solopos.com/dimpimpin-wedding-
agreement-ini-5-film-indonesia-terlaris-agustus-2019-1014273 

Dimpimpin Wedding Agreement, Ini 5 Film Indonesia Terlaris Agustus 2019. (2019, 8 
25). Retrieved from Solopos: https://www.solopos.com/dimpimpin-wedding-
agreement-ini-5-film-indonesia-terlaris-agustus-2019-1014273 

Dwi Santy, R., Si, M., & Mayasari Buhari, R. (2018). PENGARUH STRATEGI 
PROMOSI MIDNIGHT SALE TERHADAP KEPUTUSAN PEMBELIAN 
(Survei pada Mall-Mall Besar di Kota Bandung). 

Escalas, J. E., & Bettman, J. R. (2017). Connecting With Celebrities: How Consumers 
Appropriate Celebrity Meanings for a Sense of Belonging. Journal of 
Advertising. 

Escalas, J. E., & Bettman, J. R. (2017). Connecting With Celebrities: How Consumers 
Appropriate Celebrity Meanings for a Sense of Belonging. Journal of 
Advertising. 

Fajriani, H. (Sarjana thesis, Universitas Brawijaya). Pengaruh Daya Tarik Iklan 
Rasional dan Daya Tarik Iklan Emosional terhadap Keputusan Pembelian 
(Survei online pada konsumen wanita muslim yang membeli produk Sunsilk 
Hijab di Kota Malang). . 2018. 

Fajriani, H. (Sarjana thesis, Universitas Brawijaya). Pengaruh Daya Tarik Iklan 
Rasional dan Daya Tarik Iklan Emosional terhadap Keputusan Pembelian 
(Survei online pada konsumen wanita muslim yang membeli produk Sunsilk 
Hijab di Kota Malang). . 2018. 



  

 

147 

Fure, F., Lapian, J., & Taroreh, R. (2015). PENGARUH BRAND IMAGE, KUALITAS 
PRODUK DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN 
KONSUMEN DI J.CO MANADO. Jurnal EMBA: Jurnal Riset Ekonomi, 
Manajemen, Bisnis dan Akuntansi . 

Fure, F., Lapian, J., & Taroreh, R. (2015). PENGARUH BRAND IMAGE, KUALITAS 
PRODUK DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN 
KONSUMEN DI J.CO MANADO. Jurnal EMBA: Jurnal Riset Ekonomi, 
Manajemen, Bisnis dan Akuntansi . 

Gelgel, N. M., Cahyani, D. Y., Pascarani, N. N., Joni, I. D., & Pradipta, A. D. (2014). 
PROFIL DEMOGRAFIS DAN PSIKOGRAFIS PEMIRSA SIARAN TVRI DI 
BALI. 

Gelgel, N. M., Cahyani, D. Y., Pascarani, N. N., Joni, I. D., & Pradipta, A. D. (2014). 
PROFIL DEMOGRAFIS DAN PSIKOGRAFIS PEMIRSA SIARAN TVRI DI 
BALI. 

Gemiharto, I., Abdullah, A., & Puspitasari, L. (2017). KAJIAN KRITIS TAYANGAN 
TELEVISI FAVORIT KELAS MENENGAH PERKOTAAN. ProTVF: Jurnal 
Kajian Televisi dan Film. 

Gemiharto, I., Abdullah, A., & Puspitasari, L. (2017). KAJIAN KRITIS TAYANGAN 
TELEVISI FAVORIT KELAS MENENGAH PERKOTAAN. ProTVF: Jurnal 
Kajian Televisi dan Film. 

Ghanimata, F., & Kamal, M. (2012). ANALISIS PENGARUH HARGA, KUALITAS 
PRODUK, DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN (Studi 
pada Pembeli Produk Bandeng Juwana Elrina Semarang). 

Ghanimata, F., & Kamal, M. (2012). ANALISIS PENGARUH HARGA, KUALITAS 
PRODUK, DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN (Studi 
pada Pembeli Produk Bandeng Juwana Elrina Semarang). 

Ghozali, Imam. 2018. Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. 
Badan Penerbit Universitas Diponegoro: Semarang 

Guennemann, F., & Cho, Y. C. (2014). The Effectiveness Of Product Placement By 
Media Types: Impact Of Image And Intention To Purchase . Journal of Service 
Science. 

Guennemann, F., & Cho, Y. C. (2014). The Effectiveness Of Product Placement By 
Media Types: Impact Of Image And Intention To Purchase . Journal of Service 
Science. 

Gupta, P. B., & Lord, K. R. (1998). Product placement in movies: The effect of 
prominence and mode on audience recall. Journal of Current Issues & Research 
in Advertising, 20(1), 47-59. 

Gupta, P. B., Balasubramanian, S. K., & Klassen, M. L. (2000). Viewers' evaluations of 
Handayani, T., & Tanjung, Y. (2017). Pengaruh Sikap Kewirausahaan Dan Proses 

Inovasi Terhadap Keberhasilan Usaha Pada Rumah Batik Komar Di Kota 
Bandung. Jurnal Riset Bisnis & Manajemen. https://ojs. unikom. ac. id/index. 
php/jurisma/article/view, 470. 



  

 

148 

Handoko, B. (2016). PENGARUH HARGA DAN KUALITAS PELAYANAN 
TERHADAP KEPUASAN KONSUMEN DI TITIPAN KILAT JNE MEDAN. 
Jurnal Ilmiah Manajemen dan Bisnis. 

Handoko, B. (2016). PENGARUH HARGA DAN KUALITAS PELAYANAN 
TERHADAP KEPUASAN KONSUMEN DI TITIPAN KILAT JNE MEDAN. 
Jurnal Ilmiah Manajemen dan Bisnis. 

Hansson, I., & Mattsson, L. (2017). Product placement: A study of audience perception 
Haryanto, A. T. (2021, 2021 selasa). Retrieved from detikinet: 

https://inet.detik.com/cyberlife/d-5407210/pengguna-internet-indonesia-tembus-
2026-juta 

Homer, P. M. (2009). Product placements. Journal of Advertising, 38(3), 21-32 
https://gizmologi.id/news/disney-hotstar-raih-2-5-juta-pelanggan-di-indonesia 
https://instagram.com/btari_hapsari?igshid=YmMyMTA2M2Y=  
Iffan, M., & Soegoto, H. S. (2014). Pengaruh Iklan, Endorser, dan Display terhadap 

Keputusan Pembelian (Studi Kasus pada Konsumen Sepeda Motor Yamaha di JG 
Motor Ujungberung Bandung). Jurnal Ilmiah Magister Managemen Unikom, 2(2), 
70-81. 

Ihsan, D. N. (2019, 8 16). Uang Saku Mahasiswa Rp2 Juta, Tak Lupa Beli Skincare. 
Retrieved from Jeda.id: https://jeda.id/stories/uang-saku-mahasiswa-rp2-juta-
tak-lupa-beli-skincare-1078 

Ihsan, D. N. (2019, 8 16). Uang Saku Mahasiswa Rp2 Juta, Tak Lupa Beli Skincare. 
Retrieved from Jeda.id: https://jeda.id/stories/uang-saku-mahasiswa-rp2-juta-
tak-lupa-beli-skincare-1078 
Inc 
Jakarta : Erlangga 

Jenaharaofficial. (n.d.). Retrieved from https://jenahara.com 
Jenis acara yang disukai penonton televisi menurut jenis kelamin. (2016). Retrieved 

from Beritagar: https://lokadata.beritagar.id/chart/preview/jenis-acara-yang-
disukai-penonton-televisi-menurut-jenis-kelamin-2016-1511336554 

Jenis acara yang disukai penonton televisi menurut jenis kelamin. (2016). Retrieved 
from Beritagar: https://lokadata.beritagar.id/chart/preview/jenis-acara-yang-
disukai-penonton-televisi-menurut-jenis-kelamin-2016-1511336554 

Johnson, J. Q., Harrison, K., & Quick, B. (2013). Understanding the Effectiveness of 
the Entertainment-Education Strategy: An Investigation of How Audience 
Involvement, Message Processing, and Message Design Influence Health 
Information Recall. Journal of Health Communication. 

Johnson, J. Q., Harrison, K., & Quick, B. (2013). Understanding the Effectiveness of 
the Entertainment-Education Strategy: An Investigation of How Audience 
Involvement, Message Processing, and Message Design Influence Health 
Information Recall. Journal of Health Communication. 

Johnstone, E., & Dodd, C. A. (2000). Placements as mediators of brand salience within a 
UK  cinema audience. Journal of Marketing Communications, 6(3), 141-158. 
Journal of Current Issues & Research in Advertising, 22(2), 41-52. 

Keller, Kevin L. 2013. Strategic Brand Management ; Building, Measuring, and 



  

 

149 

Kenton, W. (2020, 7 4). Product Placement. Retrieved from Investopedia: 
https://www.investopedia.com/terms/p/product-placement.asp 

Kenton, W. (2020, 7 4). Product Placement. Retrieved from Investopedia: 
https://www.investopedia.com/terms/p/product-placement.asp 

Kenton, W. (2021, 8 10). Brand Recognition. Retrieved from Investopedi: 
https://www.investopedia.com/terms/b/brand-recognition.asp 

Kenton, W. (2021, 8 10). Brand Recognition. Retrieved from Investopedi: 
https://www.investopedia.com/terms/b/brand-recognition.asp 
Keputusan Pembelian. Maneggio: Jurnal Ilmiah Magister Manajemen, 4(1),39-50 

Kishiya, K. (2018). Exploring the impact of celebrity endorsement on product 
placement effectiveness. International Journal of Marketing & Distribution. 

Kishiya, K. (2018). Exploring the impact of celebrity endorsement on product 
placement effectiveness. International Journal of Marketing & Distribution. 

Kotler, P and Kevin L Keller. 2012. Marketing Management. 14th Edition. Pearson, 
Kramoliš, J., & Kopečková, M. (2013). Product placement: A smart marketing tool 

shifting a company to the next competitive level. Journal of competitiveness. 
Kristanto, H., & Brahmana, R. K. M. (2016). Pengaruh product placement pada film 

Indonesia terhadap brand awareness dan purchase intention masyarakat Surabaya. 
Jurnal Manajemen Pemasaran, 10(1), 20-26. 

Krix, A. C., Sauerland, M., & Schreuder, M. J. (2017). Masking the Identities of 
Celebrities and Personally Familiar Individuals: Effects on Visual and Auditory 
Recognition Performance. SAGE Journals. 

Krix, A. C., Sauerland, M., & Schreuder, M. J. (2017). Masking the Identities of 
Celebrities and Personally Familiar Individuals: Effects on Visual and Auditory 
Recognition Performance. SAGE Journals. 

Kumba Digdowiseiso, - (2017) Metodologi Penelitian Ekonomi dan Bisnis. Lembaga 
Penerbitan Universitas Nasional (LPU-UNAS). ISBN 978-623-7376-42-2 

Kusuma, N., & Hadiyanto, H. (2015). Perilaku Menonton dan Kepuasan Petani terhadap 
Program Merajut Asa di Televisi TV Trans7. Jurnal Penyuluhan. 

Kusuma, N., & Hadiyanto, H. (2015). Perilaku Menonton dan Kepuasan Petani terhadap 
Program Merajut Asa di Televisi TV Trans7. Jurnal Penyuluhan. 

Laksono, D. D., & Iskandar, D. A. (2018). PENGARUH GAYA HIDUP DAN 
PENDAPATAN TERHADAP KEPUTUSAN PEMBELIAN HELM KBC. 
Jurnal Riset Manajemen dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 155-
164. 

Laksono, D. D., & Iskandar, D. A. (2018). PENGARUH GAYA HIDUP DAN 
PENDAPATAN TERHADAP KEPUTUSAN PEMBELIAN HELM KBC. 
Jurnal Riset Manajemen dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 155-
164. 

Lee, J. L., James, J. D., & Kim, Y. K. (2014). A Reconceptualization of Brand Image. 
International Journal of Business Administration Vol 5 No 4. 

 



  

 

150 

Lina, H. N. (2021). Audiens Milenial dan Iklan Viral: Kajian Daya Tarik Iklan# 
KerenLahir Batin terhadap Brand Image Ramayana Department Store. Jurnal 
Media dan Komunikasi Indonesia, 1(1), 56-77 

Liu, S.-H., Chou, C.-H., & Liao, H.-L. (2015). An exploratory study of product 
placement in social media. Internet Research. 

Liu, S.-H., Chou, C.-H., & Liao, H.-L. (2015). An exploratory study of product placement 
in social media. Internet Research, 25(2), 300-316. 

Malik, M. E., Ghafoor, M. M., Iqbal, H. K., Ali, Q., Hunbal, H., Noman, M., & Ahmad, 
B. (2013). Impact of Brand Image and Advertisement on Consumer Buying 
Behavior. World Applied Sciences Journal, 117-122. 

Malik, M. E., Ghafoor, M. M., Iqbal, H. K., Ali, Q., Hunbal, H., Noman, M., & Ahmad, 
B. (2013). Impact of Brand Image and Advertisement on Consumer Buying 
Behavior. World Applied Sciences Journal, 117-122. 
Managing Brand Equity. Fourth Edition Harlow, English : Pearson Education 

Matthes, J., & Naderer, B. (2015). Children's consumption behavior in response to food 
product placements in movies. Journal of Consumer Behaviour. 

Matthes, J., & Naderer, B. (2015). Children's consumption behavior in response to food 
product placements in movies. Journal of Consumer Behaviour. 

Menemukan Keunikan Untuk Memenangkan Persaingan Usaha. (2021, 3 31). Retrieved 
from DewaWeb: https://www.dewaweb.com/blog/menemukan-keunikan-untuk-
memenangkan-persaingan-usaha/ 

Menemukan Keunikan Untuk Memenangkan Persaingan Usaha. (2021, 3 31). Retrieved 
from DewaWeb: https://www.dewaweb.com/blog/menemukan-keunikan-untuk-
memenangkan-persaingan-usaha/ 

Milano, S. (n.d.). Effective & Ineffective Advertising Campaigns. Retrieved from 
AZCentral: https://yourbusiness.azcentral.com/effective-ineffective-advertising-
campaigns-17681.html 

Milano, S. (n.d.). Effective & Ineffective Advertising Campaigns. Retrieved from 
AZCentral: https://yourbusiness.azcentral.com/effective-ineffective-advertising-
campaigns-17681.html 

Nadya, N. N. (2021, 11 1). Genre Film Favorite Anak Muda. Retrieved from 
Kompasiana: 
https://www.kompasiana.com/nyomannadyautr/612f84df06310e4ae22cd8f2/gen
re-film-favorite-anak-muda 

Nadya, N. N. (2021, 11 1). Genre Film Favorite Anak Muda. Retrieved from 
Kompasiana: 
https://www.kompasiana.com/nyomannadyautr/612f84df06310e4ae22cd8f2/gen
re-film-favorite-anak-muda 

Nafisah, A. ( Undergraduate thesis, Universitas Islam Sultan Agung Semarang.). 
PENGARUH PRODUCT PLACEMENT DAN BRAND IMAGE LANCOME 
DALAM DRAMA KOREA START UP TERHADAP AUDIENCE RECALL 
PADA FOLLOWERS AKUN TWITTER @K_DRAMAINDO . 2021. 

Nafisah, A. ( Undergraduate thesis, Universitas Islam Sultan Agung Semarang.). 
PENGARUH PRODUCT PLACEMENT DAN BRAND IMAGE LANCOME 



  

 

151 

DALAM DRAMA KOREA START UP TERHADAP AUDIENCE RECALL 
PADA FOLLOWERS AKUN TWITTER @K_DRAMAINDO . 2021. 

Nafisah, A., Adnjani, M. D., & Mubarok, M. (2022). Pengaruh Product Placement dan 
Brand Image Lancome Dalam Drama Korea Start Up Terhadap Audience Recall 
pada Followers Akun Twitter@ K_Dramaindo. Prosiding Konstelasi Ilmiah 
Mahasiswa Unissula (KIMU) Klaster Humanoira. 

Napitupulu, B., Amelya, L., Mafis, R. A., & alamsyah Hasan, M. (2017). Pengaruh 
Komitmen Organisasional, Motivasi Dan Kompetensi Terhadap Kinerja 
Manajerial Pada Rumah Sakit Swasta Di Kota Pekenbaru (Doctoral dissertation, 
Riau University). 

Nasution, I. Y., & Yunita, L. (2022). The Influence of Brand Image (Image Mere K) on 
Case Study Consumer Buying Interest in the Saladbros Restaurant, Bali. Journal 
of Economics and Business (JECOMBI), 2(2), 186-192. 

Neal, J. (2021, 7 2). The Evolving Art of Product Placement. Retrieved from License 
Global: https://www.licenseglobal.com/trends-insights/evolving-art-product-
placement 

Neal, J. (2021, 7 2). The Evolving Art of Product Placement. Retrieved from License 
Global: https://www.licenseglobal.com/trends-insights/evolving-art-product-
placement 

Nemesis, O. (2021). Pengaruh Penempatan Produk Toyota terhadap Kesadaran Merek 
pada Film â€ œNanti Kita Cerita Tentang Hari Iniâ€. Journal of Servite, 3(1), 1-
18. 

Nia, N. (2020, 3 9). Kamu Seorang Karyawan Yang Hobi Nonton Film? Yuk Tonton 
Film Berikut Agar Makin Semangat Bekerja. Retrieved from KantorKita: 
https://www.kantorkita.co.id/blog/kamu-seorang-karyawan-yang-hobi-nonton-
film-yuk-tonton-film-berikut-agar-makin-semangat-bekerja/ 

Nia, N. (2020, 3 9). Kamu Seorang Karyawan Yang Hobi Nonton Film? Yuk Tonton 
Film Berikut Agar Makin Semangat Bekerja. Retrieved from KantorKita: 
https://www.kantorkita.co.id/blog/kamu-seorang-karyawan-yang-hobi-nonton-
film-yuk-tonton-film-berikut-agar-makin-semangat-bekerja/ 

Nursafitri, F., & Kusdibyo, L. (2019). Analisis Pengaruh Daya Tarik Iklan Rasional dan 
Emosional Terhadap Sikap Iklan Konsumen pada Produk High Involvement . 
Prosiding Industrial Research Workshop and National Seminar . 

Nursafitri, F., & Kusdibyo, L. (2019). Analisis Pengaruh Daya Tarik Iklan Rasional dan 
Emosional Terhadap Sikap Iklan Konsumen pada Produk High Involvement . 
Prosiding Industrial Research Workshop and National Seminar . 
of product placement in fictitious literature on consumer purchase intention. 
on brand recognition and congruence (Bachelor thesis). Lulea University of 

Parengkuan, V. J., Tulung, J. E., & Arie, F. V. (2020). INFLUENCE OF PRODUCT 
PLACEMENT IN MOVIES AND TELEVISION PROGRAMS TOWARDS 
BRAND RECALL OF MILLENNIALS. Jurnal EMBA: Jurnal Riset Ekonomi, 
Manajemen, Bisnis dan Akuntansi. 

Parengkuan, V. J., Tulung, J. E., & Arie, F. V. (2020). INFLUENCE OF PRODUCT 
PLACEMENT IN MOVIES AND TELEVISION PROGRAMS TOWARDS 



  

 

152 

BRAND RECALL OF MILLENNIALS. Jurnal EMBA: Jurnal Riset Ekonomi, 
Manajemen, Bisnis dan Akuntansi. 

Patel, C. R., & Patel, P. V. (2015). Brand Recall for Product Placement in Hindi Movies. 
Global Journal of Management And Business Research 

Patel, S. (2014, 2 11). 7 Examples of Bad Customer Service Experience (And How to 
Fix Them). Retrieved from Reve Chat: https://www.revechat.com/blog/bad-
customer-service/ 

Patel, S. (2014, 2 11). 7 Examples of Bad Customer Service Experience (And How to 
Fix Them). Retrieved from Reve Chat: https://www.revechat.com/blog/bad-
customer-service/ 
Pearson Education 
placement industry. Journal of advertising research, 45(1), 73-92 

Pramesthi, J. A. (2021). Product placement Indomilk pada video TokopediaxBTS dan 
pengaruhnya terhadap sikap audiens. Jurnal Manajemen Komunikasi, 6(1), 44-65. 
product placements in movies: Public policy issues and managerial implications. 
Psychology & marketing, 33(11), 883-898. 
public policy issues. Journal of advertising, 23(4), 29-46. 

Pulliam, M. F. (2012). Product Placement Decisions On-Set. 
Pulliam, M. F. (2012). Product Placement Decisions On-Set. 
Putri, W. L. (2018). Pengaruh Penayangan Film Animasi 3D Trailer Terhadap Recall 

Audience Di Blitz Harbour Bay Mall Batam 
Quamilla, A. (2021, 4 26). Sebenarnya, Berapa Usia yang Ideal untuk Menikah? 

Retrieved from HelloSehat: https://hellosehat.com/mental/hubungan-
harmonis/usia-ideal-menikah-suami-istri/ 

Quamilla, A. (2021, 4 26). Sebenarnya, Berapa Usia yang Ideal untuk Menikah? 
Retrieved from HelloSehat: https://hellosehat.com/mental/hubungan-
harmonis/usia-ideal-menikah-suami-istri/ 

Revel, D., & Ferdinand, A. T. (2017). ANALISIS PENGARUH DESAIN PRODUK, 
KUALITAS PRODUK, HARGA KOMPETITIF, DAN CITRA MEREK 
TERHADAP KEPUTUSAN PEMBELIAN (Studi Pada Pelanggan Nesty 
Collection Jakarta). Diponegoro Journal of Management. 

Revel, D., & Ferdinand, A. T. (2017). ANALISIS PENGARUH DESAIN PRODUK, 
KUALITAS PRODUK, HARGA KOMPETITIF, DAN CITRA MEREK 
TERHADAP KEPUTUSAN PEMBELIAN (Studi Pada Pelanggan Nesty 
Collection Jakarta). Diponegoro Journal of Management. 

Riyono, & Budiharja. (2016). PENGARUH KUALITAS PRODUK, HARGA, 
PROMOSI DAN BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN 
PRODUK AQUA DI KOTA PATI. JURNAL STIE SEMARANG. 

Riyono, & Budiharja. (2016). PENGARUH KUALITAS PRODUK, HARGA, 
PROMOSI DAN BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN 
PRODUK AQUA DI KOTA PATI. JURNAL STIE SEMARANG. 

Rovella, M., Geringer, S. D., & Sanchez, R. (2015). Viewer Perception of Product 
Placement in Comedic Movies. American Journal of Management. 



  

 

153 

Rovella, M., Geringer, S. D., & Sanchez, R. (2015). Viewer Perception of Product 
Placement in Comedic Movies. American Journal of Management. 

Rubio, N., Oubiña, J., & Villaseñor, N. (Food Quality and Preference). Brand 
awareness–Brand quality inference and consumer’s risk perception in store 
brands of food products. 2014, 289-298. 

Rubio, N., Oubiña, J., & Villaseñor, N. (Food Quality and Preference). Brand 
awareness–Brand quality inference and consumer’s risk perception in store 
brands of food products. 2014, 289-298. 

Rumpoko, G. (2015, 11 27). 10 Alasan Kenapa Ada Banyak Orang yang Ngaku “Artis” 
Tapi Kita Nggak Pernah Kenal Mereka Siapa. Retrieved from Hipwee: 
https://www.hipwee.com/hiburan/10-alasan-kenapa-ada-banyak-orang-yang-
mengaku-artis-tapi-kita-nggak-pernah-kenal-mereka-siapa/ 

Rumpoko, G. (2015, 11 27). 10 Alasan Kenapa Ada Banyak Orang yang Ngaku “Artis” 
Tapi Kita Nggak Pernah Kenal Mereka Siapa. Retrieved from Hipwee: 
https://www.hipwee.com/hiburan/10-alasan-kenapa-ada-banyak-orang-yang-
mengaku-artis-tapi-kita-nggak-pernah-kenal-mereka-siapa/ 

Russell, C. A., & Belch, M. (2005). A managerial investigation into the product 
Sahetapy, J. P. (2013). DIFERENSIASI PRODUK, STRATEGI MEREK, 

PENGARUHNYA TERHADAP KEPUTUSAN PEMBELIAN MEUBEL UD 
SINAR SAKTI MANADO. Jurnal EMBA. 

Sahetapy, J. P. (2013). DIFERENSIASI PRODUK, STRATEGI MEREK, 
PENGARUHNYA TERHADAP KEPUTUSAN PEMBELIAN MEUBEL UD 
SINAR SAKTI MANADO. Jurnal EMBA. 

Santy, R. D., & Anwar, D. D. (2021). Web Series as Digital Brand. International Journal 
of Research and Applied Technology (INJURATECH), 1(2), 257-262. 

Sari, V. A. (2017). PENGARUH HARGA, KUALITAS PRODUK DAN CITRA 
MEREK TERHADAP KEPUTUSAN PEMBELIAN TEH SIAP MINUM 
DALAM KEMASAN TEH BOTOL SOSRO (Studi Kasus pada Mahasiswa S1 
Fisip Undip Semarang). 

Sari, V. A. (2017). PENGARUH HARGA, KUALITAS PRODUK DAN CITRA 
MEREK TERHADAP KEPUTUSAN PEMBELIAN TEH SIAP MINUM 
DALAM KEMASAN TEH BOTOL SOSRO (Studi Kasus pada Mahasiswa S1 
Fisip Undip Semarang). 

Sasmita, J., & Suki, N. M. (2015). Young consumers’ insights on brand equity: Effects 
of brand association, brand loyalty, brand awareness, and brand image. 
International Journal of Retail & Distribution Management. 

Sasmita, J., & Suki, N. M. (2015). Young consumers’ insights on brand equity: Effects 
of brand association, brand loyalty, brand awareness, and brand image. 
International Journal of Retail & Distribution Management. 

Schiffman dan Kanuk. 2008. Perilaku konsumen. Edisi 7. Jakarta: Indeks 
Septiani, S., & Putri, B. P. S. (2020). Pengaruh Iklan Web Series Jbl" Yakin Nikah" 

Terhadap Respon Khalayak. eProceedings of Management, 7(3) 
Setia, U. K. (2015, 11 26). Standar Gaji Bekerja di Indonesia Berdasarkan Posisi. 

Retrieved from Liputan6: 



  

 

154 

https://www.liputan6.com/lifestyle/read/2375640/standar-gaji-bekerja-di-
indonesia-berdasarkan-posisi 

Setia, U. K. (2015, 11 26). Standar Gaji Bekerja di Indonesia Berdasarkan Posisi. 
Retrieved from Liputan6: 
https://www.liputan6.com/lifestyle/read/2375640/standar-gaji-bekerja-di-
indonesia-berdasarkan-posisi 

Somani, P. (2021, 7 17). What Is Brand Recall? – Importance, Measurement, & 
Strategy. Retrieved from FeedDough: https://www.feedough.com/brand-recall/ 

Somani, P. (2021, 7 17). What Is Brand Recall? – Importance, Measurement, & 
Strategy. Retrieved from FeedDough: https://www.feedough.com/brand-recall/ 

Steven, S., & Sudrajat, R. H. (2018). PENGARUH PRODUCT PLACEMENT 
TERHADAP BRAND AWARENESS “BMW” PADA FILM MISSION 
IMPOSSIBlE: FALLOUT. Scriptura, 8(2), 75-82. 

Strick, M., Holland, R. W., Van Baaren, R. B., Van Knippenberg, A., & Dijksterhuis, 
A. (2013). An associative processing model of humor in advertising. European 
Review of Social Psychology. 

Strick, M., Holland, R. W., Van Baaren, R. B., Van Knippenberg, A., & Dijksterhuis, 
A. (2013). An associative processing model of humor in advertising. European 
Review of Social Psychology. 

Sugiyono. (2013) Metode penelitian kuanlitatif, kualitatif dan R & D Bandung. Alfabeta  
Sugiyono. (2015). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta, CV. 
Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta, CV. 
Susilawati, E., & Dhaniawaty, R. P. (2019). Pengaruh Ict Dan Promosi Online Terhadap 

Keputusan Pembelian (Studi Kasus Pada Mahasiswa Prodi Sistem Informasi 
Unikom Pengguna Online Shop). Majalah ilmiah UNIKOM, 17(1), 43-52. 

Syahrazad, I. F., & Hanifa, F. H. (2019). Pengaruh Brand Image Terhadap Keputusan 
Pembelian Produk The Body Shop (studi Kasus Pada Mahasiswa Universitas 
Telkom) Tahun 2018. eProceedings of Applied Science, 5(1). 
Technology, Lulea, Sweden 

Tristiyono, B., Hidayatullah, S., Abdurrahim, S. I., & Savhira, S. A. (2019). Analisis 
Konsistensi Atribut Karakter Desain untuk Menentukan Ciri Khas Sebuah 
Merek Produk: Studi Kasus pada Sepatu Converse. Idea Jurnal Desain. 

Tristiyono, B., Hidayatullah, S., Abdurrahim, S. I., & Savhira, S. A. (2019). Analisis 
Konsistensi Atribut Karakter Desain untuk Menentukan Ciri Khas Sebuah 
Merek Produk: Studi Kasus pada Sepatu Converse. Idea Jurnal Desain. 
United States of America 

Utami, A. B., Hamid, F. Z., & Onida, M. (2015). PENGARUH HARGA, 
PENDAPATAN DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN 
RUMAH DI D’KRANJI RESIDENCE TAHAP II BEKASI BARAT. Epigram. 

Utami, A. B., Hamid, F. Z., & Onida, M. (2015). PENGARUH HARGA, 
PENDAPATAN DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN 
RUMAH DI D’KRANJI RESIDENCE TAHAP II BEKASI BARAT. Epigram. 



  

 

155 

Utami, A. B., Hamid, F. Z., & Onida, M. (2015). PENGARUH HARGA, 
PENDAPATAN DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN 
RUMAH DI D’KRANJI RESIDENCE TAHAP II BEKASI BARAT. Epigram. 

Utami, A. B., Hamid, F. Z., & Onida, M. (2015). PENGARUH HARGA, 
PENDAPATAN DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN 
RUMAH DI D’KRANJI RESIDENCE TAHAP II BEKASI BARAT. Epigram. 

Wahdiniwaty, R., & Susilawati, E. (2017). PENGARUH KEPRIBADIAN DAN HARGA 
TERHADAP IMPULSE BUYING PADA PRODUK NOVEL DI TOKO BUKU 
BANDUNG BOOK CENTER WILAYAH BANDUNG. Jurnal Ilmiah Magister 
Manajemen, 1(1). 

Walton, B. R., & Hills, P. J. (2012). Face distortion aftereffects in personally familiar, 
famous, and unfamiliar faces. Front. Psychol.  

Walton, B. R., & Hills, P. J. (2012). Face distortion aftereffects in personally familiar, 
famous, and unfamiliar faces. Front. Psychol.  

Why TV Shows Are Popular Among Students. (2022, 3 4). Retrieved from Fortress Of 
Solitude: https://www.fortressofsolitude.co.za/why-tv-shows-are-popular-
among-students/ 

Why TV Shows Are Popular Among Students. (2022, 3 4). Retrieved from Fortress Of 
Solitude: https://www.fortressofsolitude.co.za/why-tv-shows-are-popular-
among-students/ 

Wijaya, B. S. (2013). Dimensions of brand image: A conceptual review from the 
perspective of brand communication. European Journal of Business and 
Managemrnt, 5(31), 55-65. 

Wisenblit, Joseph dan Leon G. Schiffman (2019), Consumer Behavior, Edisi 12, USA: 
Yang, L., & Yin, C. (2018). Influence of Product Plot Connection of Product Placement 

on Purchase Intention. Proceedings of the 2018 2nd International Conference on 
Education Science and Economic Management (ICESEM 2018). 

Yang, L., & Yin, C. (2018). Influence of Product Plot Connection of Product Placement 
on Purchase Intention. Proceedings of the 2018 2nd International Conference on 
Education Science and Economic Management (ICESEM 2018). 

Zenetti, G., & Klapper, D. (2016). Advertising effects under consumer heterogeneity–the 
moderating role of brand experience, advertising recall and attitude. Journal of 
Retailing, 92(3), 352-372. 

 
 
 
 
 
 
 
 
 
 
 


