128

DAFTAR PUSTAKA

[1] Jogiyanto. (2005). Analisis dan Desain Sistem Informasi. Yogyakarta: Andi.

[2] Yakub. (2012). Pengantar Sistem Informasi. Yogyakarta: Graha limu.

[3] Nirwan Sembiring. (1991). Ekonomi Koperasi. Jakarta:Erlangga

[4] Kaotler .,& Amstrong. (2000). “Principle of Marketing .

[5] Pujawan, I Nyoman, 2010, Supply Chain Management Edisi Kedua, Surabaya
: Guna Widya.

[6] Simchi-levi, D., Kaminsky, P., Simchi-levi, E., & Bishop, W. (2003).
Designing and Managing the Supply Chain. Boston: McGraw-Hill.

[7] Chopra, S., & Meindel, P. (2007). Supply Chain Management: Strategy,
Planning, and Operation. New Jersey: Pearson Prentice Hall.

[8] Weele, Arjan Van. (2010). Purchasing and Supply Chain Management.
London

[9] Yukins, Christopher R; Schooner, Steven L. (2007). "Incrementalism: Eroding
the Impediments to a Global Public Procurement Market".

[10] Riyanto, Bambang. (2001). Dasar-Dasar Pembelanjaan Perusahaan.
Yogyakarta.

[11] Baridwan, Zaki. (2000). “Intermedite Accounting”. Y ogyakarta.

[12] Lukiastuti, Fitri; Prasetya, Heri. (2009). Manajemen Operasi. Yogyakarta.

[13] Makridakis, Spyros; Wheelwright, Steven C; McGee, Victor E. (1999).
Metode dan Aplikasi Peramalan. Jakarta:Bina rupa Aksara.

[14] Terry, George R. (2006). Prinsip-prinsip Manajemen. Jakarta:Bumi Aksara

[15] Rusyani, Tabrani. (1997). Manajemen Pendidikan. Bandung:Media
Mustika



