MENGUKUR EFEKTIFITASIKLAN MELALUI MEDIA TELEVIS
BESERTA DAMPAKNYA TERHADAP KESADARAN MEREK
KONSUMEN PADA SITUSJUAL BELI LAZADA
( Surve pada Pengguna dan Pembeli L azada di Bandung)

“MEASURING THE EFFECTIVENESS OF ADVERTISEMENT THROUGH
TELEVISION MEDIA AND THE IMPACT ON CONSUMEN BRAND
AWARENESS AT MARKET SITE LAZADA”

( Survey on users and buyers Lazada in Bandung )
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