
18 
 

REFERENCES 

Gardner, Susannah. 2005. Buzz Marketig with Blogs for Dummies.Indiana: Wiley 

 Publising, inc. 

 

Djajasudarma, Fatimah, 1996, Metode Linguistik: Ancangan Metode Penelitian 

 dan Kajian, Bandung: PT Refika Aditama. 

 

Sokotch, Mel. 2006. Shortcuts to the Obvious: How to Get More Effective 

 Advertising More Efficiently. USA: Aspetuck River Publishing. 

 

Purwani Sari, Retno, 2012, Pedoman Kuliah Kerja Lapangan, Bandung. 

 

 

 

 


