
 

 

vii 

 

DAFTAR ISI 

Halaman 

Lembar Pengesahan ........................................................................ i 

Surat Pernyataan ........................................................................... ii 

Lembar Persembahan  ................................................................... iii 

ABSTRAK ...................................................................................... iv 

KATA PENGANTAR  ................................................................... vi 

DAFTAR ISI  .................................................................................. v 

DAFTAR TABEL .......................................................................... xii 

DAFTAR GAMBAR  .................................................................... xiii 

DAFTAR LAMPIRAN  ................................................................ xiv 

 

BAB I PENDAHULUAN  .............................................................. 1 

1.1 Latar Belakang Masalah ............................................................ 1 

1.2 Identifikasi Masalah ................................................................... 8 

1.3 Maksud dan Tujuan Penelitian  .................................................. 8 

1.3.1 Maksud Penelitian   ........................................................ 8 

1.3.2 Tujuan Penelitian  .......................................................... 9 

1.4  Kegunaan Penelitian ................................................................. 9 

1.4.1 Kegunaan Teoritis  ......................................................... 9 

1.4.2 Kegunaan Praktis  .......................................................... 9 

1.5 Kerangka Pemikiran  ................................................................. 10 

1.5.1 Kerangka Teoritis  ......................................................... 10 



 

 

viii 

 

1.5.2 Konstruksi Sosial Media Massa  ................................... 11 

1.5.3 Kerangka Konseptual  ................................................... 15 

1.6  Pertanyaan Penelitian  .............................................................. 16 

1.6.1 Pertanyaan Untuk Informan .......................................... 17 

1.6.2 Pertanyaan Untuk Key Informan  ................................. 18 

1.7  Subjek Penelitian dan Informan  .............................................. 19 

1.7.1 Subjek Penelitian  ......................................................... 20 

1.7.2 Informan  ....................................................................... 20 

1.7.3 Key Informan  ............................................................... 21 

1.8  Metode Penelitian  ................................................................... 22 

1.9 Teknik Pengumpulan Data  ..................................................... 27 

1.10  Teknik Analisis Data .............................................................. 29 

1.11  Uji Keabsahan Data  .............................................................. 31 

1.12  Lokasi dan Waktu Penelitian  ................................................. 33 

1.12.1 Lokasi Penelitian  ......................................................... 32 

1.12.2 Waktu Penelitian  ......................................................... 33 

1.13 Sistematika Penulisan  ............................................................ 34 

BAB II TINJAUAN PUSTAKA  ................................................. 35 

2.1 Tinjauan Umum Komunikasi Massa  ....................................... 35 

2.1.1 Pengertian Komunikasi Massa  ........................................ 35 

2.1.2 Ciri-ciri Komunikasi Massa  ............................................ 36 

2.1.3 Fungsi Komunikasi Massa  .............................................. 38 

2. 2 Tinjauan Mengenai Media massa  ............................................ 40 



 

 

ix 

 

2.2.1 Pengertian Media Massa  ................................................. 40 

2.2.2 Karakteristik Media Masssa  ............................................ 40 

2.2.3 Bentuk-bentuk Media Massa  .......................................... 40 

2. 3 Tinjauan Umum Mengenai Pers  ............................................. 41 

2.3.1 Pengertian Pers  ................................................................ 41 

2.3.2 Fungsi Pers  ...................................................................... 43 

2. 4  Konstruksi Media Massa  ........................................................ 45 

2. 5  Tinjauan Umum Mengenai Radio  .......................................... 47 

2.5.1 Pengertian Radio  ............................................................. 47 

2.5.2 Keunggulan Radio  .......................................................... 50 

2.5.3 Kelemahan Radio  ............................................................ 51 

2. 6  Tinjauan Umum Mengenai Berita  ......................................... 52 

2.6.1 Pengertian Berita  ............................................................. 51 

2.6.2 Jenis-jenis Berita  ............................................................. 54 

2.6.3 Nilai-nilai Berita  ............................................................. 56 

2.6.4 Karakteristik Berita  ......................................................... 57 

2.6.5 Konsep Berita  .................................................................. 58 

2. 7  Tinjauan Umum Citizen Journalism  ...................................... 60 

2.7.1 Pengertian Mengenai Citizen Journalism ........................ 60 

2.7.2 Jenis-jenis Citizen Journalism  ........................................ 61 

BAB III OBJEK PENELITIAN  ................................................. 63 

3.1 Sejarah Singkat PR FM  ............................................................ 63 

3.2 Sejarah Lahirnya Konsep Citizen Journalism  .......................... 65 



 

 

x 

 

3.3 Visi dan Misi PR FM  ............................................................... 68 

3.3.1 Visi PR FM  ..................................................................... 68 

3.3.2 Misi PR FM  ..................................................................... 68 

3.4 Profil Singkat PR FM  ............................................................... 69 

3.5 Data Teknis  .............................................................................. 70 

3.1 Logo PR FM  ............................................................................ 71 

3.7 Struktur Organisasi PR FM  ...................................................... 72 

3.8 Data Pendengar  ........................................................................ 72 

3.9 Program Acara di PR FM  ........................................................ 73 

3.9.1 Berita dari Anda  .............................................................. 74 

39.2 Program Mingguan  .......................................................... 74 

3.9.2 Program Harian  ............................................................... 76 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN  ........... 79 

4.1 Hasil Penelitian  ........................................................................ 79 

4.1.1 Gambaran Umum Citizen Journallism di radio  

PR FM 107.5 News channel  ......................................... 80 

4.1.2 Profil Informan dan Key Informan Penelitian  ............. 82 

4.1.3 Perkembangan Citizen Journalism di radio PR  

FM 107.5 News Channel  .............................................. 87 

4.1.4 Massyarakat Memaknai Citizen Journalism di  

radio PR FM 107.5 News Channel  .............................. 91 



 

 

xi 

 

4.1.5 Partisipasi Masyarakat Sebagai Pendengar dalam 

Citizen Journalism di radio PR FM 107.5 News  

Channel  ........................................................................ 95 

4.1 Pembahasan  .............................................................................. 98 

4.2.1 Perkembangan Citizen Journalism di radio PR FM  

107.5 News Channel  ....................................................... 99 

4.2.2 Massyarakat Memaknai Citizen Journalism di  

radio PR FM 107.5 News Channel  ................................ 103 

4.2.3 Partisipasi Masyarakat Sebagai Pendengar dalam 

Citizen Journalism di radio PR FM 107.5 News  

Channel  .......................................................................... 108 

BAB V KESIMPULAN DAN SARAN  ........................................ 113 

5.1 Kesimpulan  ............................................................................. 113 

5.2 Saran  ....................................................................................... 114 

DAFTAR PUSTAKA  ......................................................................... 116 

 

  



 

 

xii 

 

DAFTAR TABEL 

Halaman 

Tabel 1.1 Informan Penelitian  ……………………………………………21 

Tabel 1.2 Key Informan ………………………………………….....….....22 

Tabel 1.3 Tabel kegiatan Penelitian 2011-2012 ……………………..…....33 

Tabel 4.1 Data Wawancara Informan dan Key Informan …………………84 

 

 

 

  



 

 

xiii 

 

DAFTAR GAMBAR 

Halaman 

Gambar 1.1 Komponen-Komponen Analisa Data Model Kualitatif .….…..29 

Gambar 1.2 Uji keabsahan data dalam penelitian kualitatif ………....…….31 

Gambar 3.1 Logo PR FM ………………………………………….………70 

Gambar 3.2 Strktur Organissasi PR FM ………………………….………..71 

Gambar 4.1 Pola Proses Perkembangan Citizen Journalism di  

Radio PR FM 107.5 News Channel ………………………………………100 

Gambar 4.2 Kategori Pendengar Memaknai Citizeen Journalism di  

Radio PR FM 107.5 News Channel ……………………………………….105 

Gambar 4.3 Model Proses Partisipasi Masyarakat Sebagai Pendengar  

dalam Citizen Journalism di Radio PR FM 107.5 News Channel ………..110 

 

 

 

 

 

  



 

 

xiv 

 

DAFTAR LAMPIRAN 

Halaman 

LAMPIRAN – I Pedoman wawancara ........................................... 119 

LAMPIRAN – II Pedoman Observasi  .......................................... 130 

LAMPIRAN – III Persetujuan Lembar Dosen Pembimbing ......... 133 

LAMPIRAN – IV Lembar Revisi Persetujuan Perbaikan  

Seminar Usulan Penelitian ............................................................. 135 

LAMPIRAN – V Surat Izin Penelitian di Radio PR FM 107.5  

News Channel ................................................................................. 137 

LAMPIRAN – VI Surat Balasan Penelitian dari Radio PR FM  

107.5 News Channel  ...................................................................... 139 

LAMPIRAN – VII Lembar Berita Acara Bimbingan  ................... 141 

LAMPIRAN – VIII SMS dari Citizen Journalism di Radio  

PR FM 107.5 News Channel  ......................................................... 143 

LAMPIRAN – IX Twitter dari Citizen Journalism di Radio  

PR FM 107.5 News Channel  ......................................................... 147 

LAMPIRAN – X Facebook dari Citizen Journalism di Radio  

PR FM 107.5 News Channel .......................................................... 150 

LAMPIRAN – XI Hasil Reportase Citizen Journalism  

“Penemuan Orang Hilang”  ............................................................ 153 

LAMPIRAN – XI Dokumentasi  ................................................... 156 

LAMPIRAN – XI Hasil Wawancara ............................................. 161 

LAMPIRAN – XI Daftar Riwayat Hidup  ..................................... 189 


