DAFTAR ISI

	
	Hal

	LEMBAR PENGESAHAN.....................................................................................
	i

	SURAT PERNYATAAN KEASLIAN...................................................................
	ii

	MOTTO....................................................................................................................
	iii

	ABSTRAK................................................................................................................
	iv

	ABSTRACT...............................................................................................................
	v

	KATA PENGANTAR..............................................................................................
	vi

	DAFTAR ISI............................................................................................................
	ix

	DAFTAR GAMBAR................................................................................................
	xii

	DAFTAR TABEL....................................................................................................
	xiii

	DAFTAR SIMBOL..................................................................................................
	xv

	DAFTAR LAMPIRAN............................................................................................
	xvii



	BAB I  PENDAHULUAN

	
	1.1.
	Latar Belakang Penelitian...............................................................
	1

	
	1.2.
	Identifikasi Masalah.........................................................................
	6

	
	1.3.
	Maksud dan Tujuan Penelitian.........................................................
	7

	
	1.4.
	Kegunaan Penelitian.........................................................................
	8

	
	1.4.1.
	Kegunaan Praktis.................................................................
	8

	
	1.4.2.
	Kegunaan Akademis...........................................................
	9

	
	1.5.
	Lokasi dan Waktu Penelitian...............................................................
	10

	BAB II KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, DAN HIPOTESIS
	

	
	2.1
	Kajian Pustaka....................................................................................
	11

	
	
	2.1.1.
	Penjualan Tatap Muka (Personal Selling)............................
	11

	
	
	2.1.2.
	Tujan Penjualan Tatap Muka (Personal Selling)..................
	13

	
	
	2.1.3.
	Ciri ciri Penjualan Tatatp Muka (Personal Selling)..............
	15

	
	
	2.1.4.
	Keunggulan dan Kelemahan Tatap Muka (Personal Selling)..

	15

	
	2.1.5.
	Keputusan Pembelian Konsumen..........................................
	17

	
	2.1.6.
	Pihak Pihak Yang Terlibat Dalam Keputusan Pembelian Konsumen...........................................................................
	18

	
	2.1.7.
	Jenis Jenis Pengambilan Keputusan.................................
	19

	
	2.1.8.
	Proses Pengambilan Keputusan Pembelian...........................
	21

	
	2.1.9.
	Hubungan Pesonal Selling Dengan Keputusan Pembelian Konsumen..............................................................................
	21

	
	2.2
	Kerangka Pemikiran dan Hipotesis....................................................
	22

	
	2.2.1.
	Kerangka Pemikiran..............................................................
	22

	
	2.2.2.
	Hipotesis..............................................................................
	32

	BAB III OBJEK DAN METODE PENELITIAN
	

	
	3.1.
	Objek Penelitian...............................................................................
	33

	
	3.2.
	Metode Penelitian..............................................................................
	34

	
	3.2.1.
	Desain Penelitian.................................................................
	35

	
	3.2.2.
	Operasionalisasi Variabel....................................................
	38

	
	3.2.3.
	Sumber dan Teknik Penentuan Data..................................
	42

	
	
	3.2.3.1
	Sumber Data.......................................................
	42

	
	
	3.2.3.2.
	Teknik Penentuan Data.......................................
	43

	
	3.2.4.
	Teknik Pengumpulan Data................................................
	45

	
	
	3.2.4.1.
	Uji Validitas..........................................................
	46

	
	
	3.2.4.2.
	Uji Reliabilitas....................................................
	49

	
	3.2.5.
	Rancangan Analisis dan Pengujian Hipotesis......................
	52

	
	
	3.2.5.1.
	Rancangan Analisis............................................
	52

	
	
	3.2.5.2.
	Uji Hipotesis....................................................
	57

	BAB IV HASIL DAN PEMBAHASAN PENELITIAN
	

	
	4.1.
	Hasil Penelitian.........................................................................
	61

	
	4.1.1.
	Gambaran Umum Perusahaan........................................
	61

	
	4.1.2.
	Struktur Organisasi.......................................................
	65

	
	4.1.3.
	Deskripsi Jabatan..........................................................
	65

	
	4.1.4.
	Karakterisitik Responden...............................................
	67

	
	4.2.
	Hasil Pembahasan......................................................................
	70

	
	4.2.1.
	Pelaksanaan Personal Selling Pada Rama Optikal Bandung......................................................................
	70

	
	
	4.2.1.1.
	Pendekatan Pendahuluan.................................
	72

	
	
	4.2.1.2.
	Presentasi dan Peragaan..................................
	75

	
	
	4.2.1.3.
	Mengatasi Keberatan.......................................
	78

	
	
	4.2.1.4.
	Menutup Penjualan.........................................
	80

	
	
	4.2.1.5.
	Tindak Lanjut dan Pemeliharan........................
	82

	
	4.2.2.
	Keputusan Pembelian Konsumen.......................................
	83

	
	
	
	4.2.2.1.
	Pengenalan Masalah........................................
	85

	
	
	
	4.2.2.2.
	Pencarian Informasi........................................
	88

	
	
	
	4.2.2.3.
	Evaluasi Alternatif.........................................
	91

	
	
	
	4.2.2.4.
	Keputusan Pembelian......................................
	93

	
	
	
	4.2.2.5.
	Perilaku Paska Pembelian................................
	95

	
	4.2.3.
	Pelaksanaan Personal Selling Dampaknya Terhadap Keputusan Pembelian Konsumen (Produk Kacamata) Pada Rama Optikal Bandung..........................................
	96

	
	
	
	4.2.3.1.
	Analisis Korelasi Rank Spearman.....................
	98

	
	
	
	4.2.3.2.
	Koefisien Determinasi....................................
	100

	
	
	
	4.2.3.3.
	Uji Hipotesis.................................................
	101

	BAB V KESIMPULAN DAN SARAN
	

	
	5.1.
	Kesimpulan..............................................................................
	106

	
	5.2.
	Saran.......................................................................................
	107

	DAFTAR PUSTAKA..............................................................................
	110

	LAMPIRAN-LAMPIRAN.......................................................................
	111

	DAFTAR RIWAYAT HIDUP 
	







xi

