PENERAPAN PROMOSI PENJUALAN DAMPAKNYA TERHADAP MINAT BELI KONSUMEN
 ( Survei Pada Ibu Rumah Tangga Konsumen Mie Instan Produk Indomie PT. Indofood Sukses Makmur TBK di Wilayah Cimahi Tengah )

THE APPLYING OF SALES PROMOTION IMPACT TO ENTHUSIASM BUY CONSUMER
(Survey At Housewife Consumer Indomie Noodles Instan Product Of PT. Indofood Sukses Makmur TBK In Region Of Cimahi Middle)
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