
ABSTRACT
CHANDRA.” The Influence Of Advertise Toward Purchase Decision

at UKM Candra Logam” Under Educated Trustorini Handayani, SE., M.Si.

Bisnis in the corporate must do Promotion,beside corporate not the to know people. Oneway to people more to know bisnis so entrepreneur must give information to people can by advertise. With advertise to hope bisnis can more to know by people.

The reseach formed/developet by using and survey method. This research olso using kualitatif and kuantitatif methods. Questioners, documentation, observation and interview are conducted in collecting data. 10 people are population in this research the same is sample. Analisys method use korelasi rank spearmen and determination koefisien.


The result of this research is good. But result of research advertise into purchase decision with influence 6.55% and 93.45% influenced by another factor which product quality, mouth to mouth information, service quality etc
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