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The purpose of this research was done to find clear description about web content management, the media used, the message, and the role of Public Relations in increasing image by web content management. Researcher used descriptive method in doing this research, and the data was collected by direct observation and interview.

In this research, researcher took some example, Public Relations in division communication of PT. TELKOM Regional Division III West Java & Banten  consisting of 3 (three) people. The activities conducted by the Public Relations of PT. TELKOM Regional Division III West Java & Banten in increasing the image by web content management. The message used were  informative and persuasive. The media used was internet based online technology (website). 
Based on the description above, it can be concluded that the activity web content management by PR of PT. TELKOM Regional Division III West Java & Banten could be accepted and be followed by all employee.
It is suggested recommendation to be more functioning as a portal, which better on front page at website to more be completed as an internal communication media. And in order to role of Public Relations in web content management can increased continuously, the quality of human resources can be increased, such as adding little bit education level and training that have relations with Public Relations.
PAGE  
ii

