
ABSTRACT
 Lesri Siregar, " Influence of Diferensiasi Product  To Decision of Purchasing of Consumer of Helmet INK At CV.SPAS in Bandung".Under tuition of Dr.Ir.Eddy Soeryanto Soegoto, M.Sc and Rizki Zulfikar, SE., M.Si  


Company claimed to always to pay attention to the requirement and consumer desire and also try to fulfill by consumer by more gratifying than done by rival. in consequence company have to do the strategy of diferensiasi produk,diferensiasi mean is to facilitate ready of value which strong enough at goods for cutomer and expected all cutomer realize that that value there is, later on benefit finally have to can influence the Purchasing decision

 
Intention of this research is to know the responder response to Diferensiasi of Product of Helmet INK of  CV. SPAS in Bandung, to know how storey level of decision of consumer purchasing, and to know how big influence of Diferensiasi Product to decision of purchasing of consumer of Helmet INK  at CV.SPAS in Bandung,Metode used in this research is descriptive
 Metode research and verifikatif by sample as much 40 one who represent the  CV SPAS In Bandung, and also use the analysis of correlation of Rank Spearman to know its influence, where to facilitate in course of data processing of writer use the software SPSS for windows version 12

 Result from knowable research that correlation of between Influence of Diferensiasi of Product of Helmet INK with the decision of consumer purchasing is Strength and  own the relation which are positive. Level of influence of Diferensiasi of Product of Helmet INK to decision of consumer purchasing equal to 98,4 % and the rest of equal to 1,6 % influence from other dissimilar factor which is not checked by writer  like promotion,advertaising or location. Thereby good progressively Diferensiasi Product done by CV.SPAS will progressively have an effect on to storey evel of decision of consumer purchasing         
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