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ABSTRACT


The Influence of Buletin “Baling-Baling” as an Internal Medium Communication toward employees Information fulfillment  in  PT. (Persero) Angkasa Pura II


By :


Lira Lusdiana
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Under Supervisor :


As Supervisor I : Atie Rachmiatie, Dr., M.Si


As Supervisor  II : Melly Maulin .P. S.Sos

The purpose of this research is to know to what extent influence of Buletin “Baling-Baling” as an internal communication medium toword of requirement information employees of PT. (Persero) Angkasa Pura II.

Obviously, information fulfillment should have been concerned because this internal media must be captivated readers (employees) so that it will arise positive attitude from them increase  motivation work employees.


This type on this research was quantitative with descriptive analyzis which is explaining and analyzis data passing by questioner, interview and literature study. Sampling unit was employees of PT. (Persero) Angkasa Pura II, The technique sampling used was propotional distrification (sampling random stratified).


The result of research indicated that was most respondns know bulletin intensity including frequency publication of bulletin and they have been assumed precisely with publication one months once, format and style covering letter, picture, photo, colour and paper type have been assessed according, message of content sent by bulletin covering language, sentences, usage of foreign language, equipment, accuracy, and clarity of actualization have been assessed is good enough. Requirement of will information sent by bulletin “Baling-Baling” knowing and supporting it information exist in bulletin “Baling-Baling” and also activity conducted by company.


The conclusion is, there are influence for content of information through bulletin “Baling-Baling” to of information employees assessed good. The suggestion publicity department and editor team is always improve the quality of bulletin “Baling-Baling” either from lay out information and also equipment completed. 
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