ABSTRACT

Agung Gunawan, The Influence of Advertising Shampo Sunsilk in television  to the decision consumer buying of PT. Unilever Indonesia Tbk. in North Bandung, under tuition Dra. Tutty S. Martadiredja, M.Si as counsellor I And Mardha Tri Meilani SE, as counsellor II 

Television is product which can be met in each house, and become entertainment amusement medium for family. With it can be reached very wide hence earn enjoyed until any region. Despitefully the television also have some other; dissimilar excess such as realistic impression in visual audio character.

Because of having a lot of excess such as those which be mentioned above it is become a fascination for company to be made a medium inform for their product to reach target market. One of them are PT. Unilever  Indonesia Tbk Informing their product to the target market through advetising in television media.  The objek of PT. Unilever Indonesia Tbk do the advertising of shampoo Sunsilk in television media is to persuade or influence consumer to do the buying decision.

To know how big the influence of advertising shampo Sunsilk in television media to the decision of consumer buying in North of Bandung region.  Therefore writer do the research about advertising influence in television  to the decision of consumer buying. This research classified as research of Deskiptif and Analyse. Variable in this research is the Influence of Advertising in Television Media as variable of independent and Decision of Consumer Buying as variable  dependent. Technique used  in order to have source that is with observation, interview and the enquette spreading to client. Client taken for being responder as much as 100 people with technique of Slovin sample. By using approach of Korelasion Pearson Product Moment which applicated with SPSS 11.0 and than got the result of correlation = 0.646. While Coefficient Deteminasi got by using formula kd = r2 x 100% = 41.73% its meaning advertising of shampoo Sunsilk in television have an effect 41.73% to the desicion of consumer buying and 58.27% influenced by other factor. In hypothesis examination, used calculation of t student and test by two tailed. H0 refused and H1 accepted, it is mean the advertising of shampoo Sunsilk in television media have an effect to the decision of consumer buying.
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