PENGARUH EKUITAS MEREK DAN MOTIVASI PEMBELIAN
TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN
PADA PRODUK JAKET MEREK AIRPLANE DI DISTRO AIRPLANE
SYSTEM BANDUNG.

THE INFLUENCE OF BRAND EQUITY AND PURCHASE MOTIVATION
TO CONSUMER PURCHASING DECISION ON AIRPLANE JACKETS
PRODUCT IN AIRPLANE SYSTEM DISTRO BANDUNG.
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