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This Research was done in order to understand Employee Comments In Activity Briefing As One Of Activity Public Relations AutoRadio 88,9 FM Bandung.
The method used in this method are descriptive methods. The data collecting technic used in this research are interviews, quistionnaires and book studying. The amount of samples are 41 respondents, which is also the total amount of the AutoRadio 88,9 FM Bandung population. Meanwhile the sampling technic used is total sampling.
The results of the questionnaires that were spread to 41 respondents show that almost every respondent answered the intensity of briefing activity is quite often, long, about 2-5 times amonth, the materials of the briefing activity is based on the accuracy, completeness, needs, the language spoken and the point of interest of the materials told by the chief of AutoRadio 88,9 FM Bandung to the employers was well understood. The climate of the briefing activity was quite good because it was done with an open kind and trustworthy atmosphere and it can also create a team spirit. From the results we can conclude that the Public Relations AutoRadio 88,9 FM Bandung can play a good role.

In this writing, the researcher suggested to pay more attention to the manners of giving away the briefing materials for the next briefing activity. And to keep a good organization climate and good cooperation in the company.
