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The purpose of research is to identify activities, media in use, applied strategies and a plan in practice and obstacles that the Rumah Sosis Public Relations face in promoting the facilities available to its customers.

The method is descriptive. Data are collected from interview and literature study. The data is then descriptively analyzed. Population and sample drawn involve the Public Relations of Rumah Sosis Bandung.
The result indicates that the Rumah Sosis Public Relations in promoting its present facilities to customers perform exhibition of Jabar Tour and Travel Expo 2008, Exhibition of Putri Gunung Bogor, open stands, and distribute brochures. Media used is print and electronic and supported ones (bellow the line) of stickers and brochures. The strategy applied is cooperating with external Bank and Indosat. The plan is to rent the facilities available in Rumah Sosis. The obstacle in place is its non-strategic and downtown-remote location.
Based on the result of research, it is recommended that the Public Relations of Rumah Sosis Bandung should coordinate with government instances and tourism elements, the more active promotion by advertisements both in printed media and in electronic media, and reactivate the mass activities and advertise using visual audio media.
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