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This final task writing is to identify PR Strategy of PT Kereta Api (Persero) of Operating Region 2 Bandung in Socializing Parahyangan Train Tariff to customers. 
Used research method by the writer is descriptive, data obtained by literature study regarding strategies and interview to one PR staff of this company.
Population involves head PR and three staffs. Data analyzing technique of description is taken from interview referring to the arranged interview guidance.
The result shows that strategies and activities of the PR are incidental, publication to mass media, both printed and electronic, press conference, press release dissemination, banner setting up and brochure distribution to customers. Message sent via those media is informative and persuasive. It indicates that such socializing strategies may be regarded successful with increased occupancy level of passengers of Parahyangan train.
Better that in socializing this Parahyangan Train tariff PT. Kereta Api (Persero) of Operaing Region 2 Bandung performs routine activities both in station and out of station.
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