DAFTAR ISl

LEMBAR PENGESAHAN. ..ottt i
LEMBAR PERNYATAAN ORISINALITAS KARYA TUGAS AKHIR ........ccccee. i
KATA PENGANTAR ...t sttt nbe e iii
ABSTRAK ettt b e b et \Y;
ABSTRACT ..ttt v
DAFTAR IS .ottt e b e be e et s rn e e nbe e Vi
DAFTAR GAMBAR ... e X
DAFTAR TABEL ... Xii
DAFTAR LAMPIRAN ..o xiii
BAB | PENDAHULUAN ... 1
1.1 Latar BelaKang .....c.coovioiiiiieccc s 1
1.2 1dentifikasi Masalah ..o 3
1.3 RUMUSAN MaSAIAN ......cuiiiiiiiee s 3
1.4 Batasan Masalah............cccuoiiiiiiiiie 3
1.5 Tujuan Dan Manfaat Penelitian...........cocooiiiiiieisee s 4
1.5.1 TUJUAN PEIANCANGAN ....ocuviiiieitieiesiee sttt sttt saeesbeeeesreenneenee e 4
1.5.2 Manfaat PEranCanQan ..........cccuevueiiereerieiieseesieseesee e eeesaesteesaesseesseeaessessseeseenns 4
BAB Il. PESONA NIRWANA WATERPARK SEBAGAI WAHANA AIR............... 5
FLL WVESALA ...ttt 5
11.1.2 Klasifikasi tempat wisata air (Waterpark).........cccoceevveieeiiiciie s 6
11.1.3 Fasilitas Wisata taman @il ...........ccoereiieniiiieeee s 9

Vi



[1.2 Pesona Nirwana WaterPark .............coeoeeiiieieienesese e 10

I B ] =T g = o U Vo TS 12
[1.2.2 Tipe KOlam RENANG .......coiiiiiiiiiiiiieiie e 12
1. 2.3 LAZY RIVEE ..ottt ettt e naeeaneas 13
[1.2.4 WALEISHAR ... 13
.25 Waaterfall ..o 14
[1.2.6 JACUZZI ...ttt 15
[1.2.7 EMDEr TUMPAN .o 16
11.2.8 Fasilitas Tambahan ... 17
[1.2.9 ANALISIS SWOT ...ttt 19

11.2.10 Analisis SWOT Kompetitor ( Ciwidey Valley Resort Hot Spring Waterpark)20

[1.3 Analisis Permasalanan ... 21
[1.3.1 Data WAWANCAIA.......eeeiieiiiieiie i siee sttt sttt st e b sneeebessnaeenaeesneas 21
[1.3.2 Data KUBSIONET .....ouiiiieiieitie ettt 23
[1.3.3 Data INFOIMAST ...c.veiviiiieiieieie et eneas 27
1.4 RESUIME ..ottt et e et e e b e e e nnnees 27
I1.5 SOIUST PEranCanQgan ............ciuiiiieiii ettt 28

BAB Ill. STRATEGI PERANCANGAN DAN KONSEP VIDEO DOKUMENTASI

..................................................................................................................................... 29
11,1 KhalayaK SASAran .........c.ccceiieiieiieiieie st nns 29
[11.1.1 CONSUMET JOUINBY ...c.vvivviiieiieiiesiee sttt 30
[11.1.2 ConSUMEr INSIGNT .....ooiiiiiece e 32
[11.2 Strategi PEranCanQan ...........cceoeiuiiiriiiieieee et 32

Vii



[11.2.1 Tujuan KOMUNTKAST .......cveiiiiiiiiiisieeeee e 32

111.2.2 Pendekatan KOMUNIKASI ...........coreiiiiiieiseiessee e 33
[11.2.3 IMANAALOTY ...ttt 34
[11.2.4 IMAEEIT PESAN ...ttt 34
[11.2.5 Gaya BahaSa.........cccciieiiiieiiee e 36
[11.2.6 Strategi Kreatif...........oooviiiiiie s 36
11.2.7 Strategi MEAIA ........cciveeieiicce et 39
[11.2.8 Strategi Distribusi Dan Waktu Penyebaran Media...........ccccoooeviiiiiiiinnnnnns 41
TT1.3 KONSEP VISUAL ...ttt st 43
[11.3.1 FOrMAt DESAIN ...t 43
[11.3.2 Tt LETAK ..o 43
F TR B I oo o - ISR 43
TTE.3.4 WWVABINA ..ttt nb e 44
BAB IV. MEDIA DAN TEKNIS PRODUKSI ........ooiiiiiiieee e 45
V.1 TeKNIS PrOUUKSI......ciuiiiiiiieieieiese et 45
IV 1.1 Pra PrOQUKST .....coiiiiiiiiieicc s 45
IV.1.2 PrOQUKSI ..o 47
IV.2. MEAIA ULAMA. ...t 51
IV.3. Media PENAUKUNG .....ccveeieiiiecie ettt 51
BAB V. KESIMPULAN DAN SARAN ......oiiiiieie et 59
V.1 KESIMPUIAN.....ciiieicce e be e e aeeaneas 59
V.20 SATAN .. 59
DAFTAR PUSTAKA ettt ettt snn e 60

viii



LAMPIRAN ..o 62

PERSETUJUAN PUBLIKASI ...t 69
DAFTAR RIWAYAT HIDUP ... 70
KONTAK PENULIS & KONTRIBUTOR PERANCANGAN.........ccceriiiiiiieiienns 71



