
66 
 

DAFTAR PUSTAKA 

Karim, H. A., Lis Lesmini, S. H., Sunarta, D. A., SH, M., Suparman, A., SI, S., ... & 

Bus, M. (2023). Manajemen transportasi. Cendikia Mulia Mandiri. 

Fatimah, S. (2019). Pengantar transportasi. Myria Publisher. 

Azis, R. (2018). Pengantar Sistem dan Perencanaan Transportasi. Deepublish. 

Wahyusetyawati, E. (2017). Dilema pengaturan transportasi online. Jurnal 

RechtsVinding. ISSN, 2089-9009. 

Riandiatmi, O., & Joewono, T. B. (2019, November). PRESEPSI PENGGUNA 

TERHADAP ANGKUTAN ONLINE DI KOTA BANDUNG. In Prosiding 

Forum Studi Transportasi antar Perguruan Tinggi. 

PERMANA, D. M. A. (2021). Analisis Integratif Penerimaan Teknologi Digital Oleh 

Generasi Millennial Dengan Menggunakan Technology Acceptance Model 

(Tam): Temuan Empiris Di Aplikasi Gosend. 

Kartika, N. E. (2020). Fitur aplikasi gojek favorit konsumen pada saat pandemi Covid-

19 di Kota Bandung. Jurnal Communio: Jurnal Jurusan Ilmu 

Komunikasi, 9(2), 1680-1695. 

Saraswati, I. G. A. A. P., & Rahyuda, I. K. (2021). Pengaruh Perceived Easy of use, 

Perceived Usefulness Dan Trust Terhadap Repurchase Intention. E-Jurnal 

Ekonomi Dan Bisnis Universitas Udayana, 10(2), 61. 

Cabooter, Elke, Bert Weijters, Maggie Geuens, and Iris Vermeir. "Scale format effects 

on response option interpretation and use." Journal of Business Research 69, 

no. 7 (2016): 2574-2584. 

Akdon, R., & Ridwan, R. (2013). Formulas and Data in Statistical Analysis. Bandung: 

Alfabeta. 

Jogiyanto, H. M. (2007). Sistem informasi keperilakuan. Yogyakarta: Andi Offset, 235. 



67 
 

Bramantyo, P. D., & Utami, C. W. (2022). Technology Acceptance Model (TAM) 

Factors and Social Factors Analysis through Attitude towards to Use on 

Intention to Purchase of Kisah Kita Ngopi Online Café. Review of Management 

and Entrepreneurship, 6(1), 73-96. 

Min, S., So, K. K. F., & Jeong, M. (2019). Consumer adoption of the Uber mobile 

application: Insights from diffusion of innovation theory and technology 

acceptance model. Journal of Travel & Tourism Marketing, 36(7), 770-783. 

Niu, Z., Hu, X., Qi, S., Yang, H., Wang, S., & An, S. (2021). Determinants to parking 

mode alternatives: A model integrating technology acceptance model and 

satisfaction–loyalty model. Transportation Research Part A: Policy and 

Practice, 152, 216-234. 

Rafique, H., Almagrabi, A. O., Shamim, A., Anwar, F., & Bashir, A. K. (2020). 

Investigating the acceptance of mobile library applications with an extended 

technology acceptance model (TAM). Computers & Education, 145, 103732. 

Najib, M., & Fahma, F. (2020). Investigating the adoption of digital payment system 

through an extended technology acceptance model: An insight from the 

Indonesian small and medium enterprises. International Journal on Advanced 

Science, Engineering and Information Technology, 10(4), 1702-1708. 

An, S., Eck, T., & Yim, H. (2023). Understanding consumers’ acceptance intention to 

use mobile food delivery applications through an extended technology 

acceptance model. Sustainability, 15(1), 832. 

Tony Sitinjak, M. M. (2019). Pengaruh persepsi kebermanfaatan dan persepsi 

kemudahan penggunaan terhadap minat penggunaan layanan pembayaran 

digital Go-Pay. Jurnal Manajemen, 8(2). 

Liliani, P. (2020). Analisis Faktor Yang Memengaruhi Niat Pengguna Pada Gopay 

Dengan Pendekatan Technology Acceptance Model. Jurnal Bina 

Manajemen, 9(1), 44-60. 



68 
 

Anwar, K. Y., Setiawan, A., & Winargo, F. H. P. (2023). Pengaruh TAM Terhadap 

Keputusan Mahasiswa Universitas Raden Mas Said Surakarta Dalam Sistem 

Pembayaran Gopay Pada Layanan Gojek. JURNAL EKONOMI SAKTI 

(JES), 12(2), 179-197. 

Sudaryono, N. G. P., Fadhiil, M., Syarifah, S., & Simanjuntak, E. R. (2023). 

Application of Technology Acceptance Model (TAM) in Telemedicine 

Application During Covid-19 Pandemic. Journal of World Science, 2(7), 909-

921. 

Wardiana, W. (2002). Perkembangan teknologi informasi di Indonesia. 

Ullman, J. B., & Bentler, P. M. (2012). Structural equation modeling. Handbook of 

Psychology, Second Edition, 2. 

Gatignon, H., & Gatignon, H. (2014). Confirmatory factor analysis. Statistical analysis 

of management data, 77-154. 

Ghozali, I. (2016) Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23. Edisi 

8. Semarang: Badan Penerbit Universitas Diponegoro. 

Sekaran, U. & Bougie, R.J., (2016). Research Methods for Business: A skill Building 

Approach. 7th Edition, John Wiley & Sons Inc. New York, US. 

 


	DAFTAR PUSTAKA

