
 

96 
 

DAFTAR PUSTAKA 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2023). Retrieved July 9, 2023, 

from Apjii.or.id website: https://survei.apjii.or.id/survei 

Anjani, F. A., & Sinulingga, N. A. B. (2020). The Influence of Product, Price, Place 

and Promotion on Intention to Purchase Housing at PT Rahmat Cahaya 

Ansari. Journal of Economics and …, 1(1), 35–43. 

Badan Pusat Statistik Kota Bandung. (2020). Retrieved July 9, 2023,from Bps.go.id 

website:https://bandungkota.bps.go.id/indicator/12/279/1/administrasi-

penduduk-kecamatan-kiaracondong-menurut-jenis-kelamin.html 

Chen, J.-L., & Dermawan, A. (2020). The Influence of YouTube Beauty Vloggers on 

Indonesian Consumers’ Purchase Intention of Local Cosmetic Products. 

International Journal of Business and Management, 15(5), 100. 

https://doi.org/10.5539/ijbm.v15n5p100 

Diah Loka Atnasari et.al (2022). PENGARUH BRAND PERSONALITY 

TERHADAP CUSTOMER LOYALTY LAPTOP ACER PADA 

MAHASISWA PENDIDIKAN EKONOMI FKIP UNIVERSITAS 

TANJUNGPURA. 11(5). https://doi.org/10.26418/jppk.v11i5.54786 

Devia Setiawati, & Putu Nina Madiawati (2020). MINAT BELI KONSUMEN 

MELALUI APLIKASI TIX ID YANG DIPENGARUHI OLEH SOCIAL 

MEDIA MARKETING, BRAND IMAGE, DAN E-SERVICE 

QUALITY. Jurisma : Jurnal Riset Bisnis & Manajemen, 10(2), 119–126. 

https://doi.org/10.34010/jurisma.v10i2.2770 

Desta Sulaesih Mursyidah et.al (2020). PENGARUH BRAND PERSONALITY 

TERHADAP PURCHASE INTENTION PADA PRODUK BODY BUTTER 

/ BODY CREAM THE BODY SHOP. MANNERS, 3(1), 1–14. 

https://jurnal.unnur.ac.id/index.php/manners/article/view/303 

Ferdinand, M., & Selamat, F. (2019). Brand Personality to Predict Brand Trust, 

Brand Attachment and Purchase Intention: Study on Cosmetic Products in 

https://survei.apjii.or.id/survei
https://doi.org/10.26418/jppk.v11i5.54786
https://jurnal.unnur.ac.id/index.php/manners/article/view/303


 

97 
 

Jakarta. Advances in Social Science, Education and Humanities Research, 

439, 125–130. https://doi.org/10.2991/assehr.k.200515.022 

Firmansyah. (2019).Pemasaran Produk dan Merek (Planning & Strategy).In Buku 

Pemasaran Produk dan Merek. C.V Penerbit Qiara Media. 

Ginting, M. (2019). Perilaku Konsumen. December. https ://doi.org /10.31227/ 

osf.io/pfjhz 

Ghozali, I. (2018). Aplikasi analisis multivariate dengan program IBM SPSS 25. In 

International Journal of Physiology (9th ed.). Universitas Diponegoro. 

Halal Brand Personality and Brand Loyalty among millennial modest fashion 

consumers in Malaysia | Emerald Insight. (2018). Journal of Islamic 

Marketing, 11(6), 1277–1293. https://doi.org/10.1108//JIMA 

Hermanto, L. A., & Rodhiah, R. (2019). Pengaruh Brand Personality Terhadap 

Purchase Intention Produk The Body Shop. Jurnal Manajerial Dan 

Kewirausahaan, 1(4), 820. https://doi.org/10.24912/jmk.v1i4.6569 

Intansari, M., & Muslichah, I. (2022). Faktor-faktor yang Melatarbelakangi Minat 

Beli Konsumen pada Kosmetik Ramah Lingkungan di Indonesia. Selekta 

Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 01(04), 220–236. 

Kostelijk, E.(2017). The Influence Of Values On Consumer Behavior The Values 

Compasss. New York: Library Of Congress Cataloging. 

Kotler, P. (2013). Manajemen Pemasaran. Jakarta: Erlangga. 

Maisari, R. (2018). Pengaruh Brand Image, Brand Personality Terhadap Word Of 

Mouth Serta Dampaknya Pada Minat (p. Vol 1). STIE. 

Maria, & Tri Widayati. (2020). Dampak Perkembangan Ekonomi Digital Terhadap 

Perilaku Pengguna Media Sosial dalam Melakukan Transaksi Ekonomi. 

https://doi.org/10.31289/jkbm.v6i2.3801 

Mega Rachma Kurniaputri. (2020). Brand equity dan Labelisasi Halal dalam 

Pengaruhnya Terhadap Minat Beli Produk Lifebuoy. 6(3), 450–450. 

https://doi.org/10.29040/jiei.v6i3.1200 

https://doi.org/10.1108/JIMA
https://doi.org/10.24912/jmk.v1i4.6569
https://doi.org/10.31289/jkbm.v6i2.3801
https://doi.org/10.29040/jiei.v6i3.1200


 

98 
 

Naibaho, A., & Yulianti, A. L. (2017). PENGARUH BRAND PERSONALITY 

TERHADAP MINAT BELI PRODUK BODY MIST (Studi pada The Body 

Shop di Trans Studio Mall Bandung). Jurnal Computech & Bisnis, 11(1), 

25–38. 

Nazir, Moh. (2014). Metode Penelitian. Bogor: Ghalia Indonesia. 

Putri, L. E. C. (2022). Pengaruh Brand Ambassador Dan Brand Personality 

Terhadap Minat Beli Skincare Produk Pond’s di Pusat Kosmetik Kelurahan 

Wonokromo (Doctoral dissertation, UPN Veteran Jawa Timur). 

Rakhmania Hemas Amanah. (2022). Pengaruh Brand Personality terhadap 

Keputusan Pembelian dan Minat Beli sebagai Variabel Intervening pada 

Produk Kosmetik Somethinc. Komversal: Jurnal Komunikasi 

Universal, 4(2), 148–163. https://doi.org/10.38204/komversal.v4i2.1027 

Rafli, M., & Sujana. (2022). Pengaruh Brand Awareness, Kualitas Produk Dan 

Word Of Mouth Terhadap Keputusan Pembelian Kartu Perdana XL Di Kota 

Bogor Jurnal Informatika Kesatuan, 2(2), 2022. 

https://doi.org/10.37641/jikes.v2i2.2022 

Rizaldi, A & Hidayat. (2020). Digital Marketing Communication Strategy. 

Retrieved September 22, 2023, from Google.co.id website: 

https://scholar.google.co.id/citation 

Rizki Zulfikar. (2018). Marketing Performance Influenced by Market Orientation 

Through Value Creation. https://doi.org/10.2991/icobest-18.2018.64 

Santy, D. (2015). The Big Five Personality Influences and Consumer Materialism 

against Purchasing Impulsive (Survey on Mall visitors in Bandung city) - 

Repository. Unikom.ac.id 

 Santy, D et.al (2021). The Effect of Creative Content to Increase Brand Awareness: 

Information Technology-Based Marketing Strategies. International Journal 

of Research and Applied Technology, 1(2), 410–423. 

https://doi.org/10.34010/injuratech.v1i2.6771 

https://doi.org/10.37641/jikes.v2i2.2022
https://scholar.google.co.id/citation


 

99 
 

Sari, S. P. (2020). Hubungan Minat Beli Dengan Keputusan Samarinda. 

Psikoborneo, 8(1), 267–286. 

SIMBOLON, PEMIL S.M. (2022). PENGARUH INFLUENCER MARKETING 

DAN SALES PROMOTION TERHADAP MINAT BELI DI APLIKASI 

SHOPEE. Uhn.ac.id. http://repository.uhn.ac.id/handle/123456789/6456 

Sugiyarti, G., & Mardiyono, A. (2021). The role of brand equity in increasing 

Buying Interest. Management Science Letters , 11(7), 1999–2010. Retrieved 

from http://growingscience.com/beta/msl/4706-the-role-of-brand-equity-

in-increasing-buying-interest.html 

Sugiyono. (2014) Metode Penelitian kuantitatif, kualitatif dan R & D. Bandung: 

CV Alfabeta 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

CV. Alfabeta. 

Sugiyono. (2018). Metode Penelitian Bisnis (pendekatan Kuantitatif, Kualitatif Dan 

R&D) / Dr. Sugiyono 

Sugiyono (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alphabet. 

Swastika, B. (2022). Pengaruh Keunikan Merek, Kepribadian Merek, Persepsi 

Harga Terhadap Loyalitas Dan Preferensi Merek Untuk Menumbuhkan Niat 

Pembelian Pada Smartphone. 

Top Brand Index Beserta Kategori Lengkap | Top Brand Award. (2023). Retrieved 

July 10, 2023, from Topbrand-award.com website: https://www.topbrand-

award.com/top-brand-index/?tbi_year=2023&type=brand&tbi_find=XL 

Umi, Narimawati; Jonathan Sarwono; Dadang Munawar; Marlina Budhiningtias 

Winanti. 2020. Metode Penelitian dalam Implementasi ragam Analisis. 

Yogyakarta: Andi 

  

http://repository.uhn.ac.id/handle/123456789/6456

