
DAFTAR ISI 

 
KATA PENGANTAR ........................................................................................................ i 

BAB I .................................................................................................................................. 1 

1.1 Latar Belakang Penelitian ................................................................................ 1 

1.2.2 Rumusan Masalah................................................................................... 12 

1.3 Maksud dan Tujuan ....................................................................................... 12 

1.3.1 Maksud Penelitian................................................................................... 12 

1.3.2 Tujuan Penelitian .................................................................................... 13 

1.4 Kegunaan Penelitian ....................................................................................... 13 

1.4.1 Kegunaan Praktis .................................................................................... 13 

1.4.2 Kegunaan Akademis ............................................................................... 14 

1.5 Lokasi dan Waktu Penelitian ......................................................................... 14 

1.5.1 Lokasi Penelitian ..................................................................................... 14 

1.5.2 Waktu Penelitian ..................................................................................... 14 

BAB II .............................................................................................................................. 16 

2.1 Kajian Pustaka ...................................................................................................... 16 

2.1.1 City Branding ..................................................................................................... 16 

2.1.1.1 Pengertian City Branding .......................................................................... 16 

2.1.1.2 Manfaat City Branding .............................................................................. 17 

2.1.1.3 Indikator City Branding ............................................................................. 19 

2.1.2. City Image .......................................................................................................... 21 

2.1.2.1 Pengertian City Image ................................................................................. 21 

2.1.2.2 Tujuan City Image ....................................................................................... 22 

2.1.2.3 Indikator City Image ................................................................................... 23 

2.1.3 Keputusan Berkunjung ..................................................................................... 23 

2.1.3.1 Pengertian Keputusan Berkunjung ........................................................... 23 



2.1.3.2. Faktor-Faktor Yang Mempengaruhi Keputusan Berkunjung .............. 25 

2.1.3.3. Indikator Keputusan Berkunjung ............................................................ 27 

2.2 Hasil Penelitian Terdahulu .................................................................................. 27 

2.3 Kerangka Penelitian ............................................................................................. 32 

2.4 Keterkaitan Antar Variabel ................................................................................. 32 

2.4.1 Keterkaitan City Branding Terhadap Keputusan Berkunjung.................. 32 

2.4.2 Keterkaitan City Branding Terhadap City Image ........................................ 33 

2.4.3 Keterkaitan City Image Terhadap Keputusan Berkunjung ....................... 33 

2.4.4 Keterkaitan City Branding Terhadap Keputusan Berkunjung Melalui City 

Image ........................................................................................................................ 34 

2.5 Hipotesis ................................................................................................................. 35 

BAB III ............................................................................................................................. 37 

3.1 Objek Penelitian .................................................................................................... 37 

3.2 Metode Penelitian .................................................................................................. 38 

3.2.1 Desain Penelitian ............................................................................................ 38 

3.2.2 Operasionalisasi Variabel .............................................................................. 40 

3.3 Sumber Data dan Teknik Pengumpulan Data ................................................... 43 

3.3.1 Sumber Data ................................................................................................... 43 

3.3.2 Teknik Penentuan Data ................................................................................. 43 

3.3.3 Teknik Pengumpulan Data ........................................................................... 45 

3.3.4 Rancangan Analisis dan Pengujian Hipotesis ............................................. 54 

BAB IV ............................................................................................................................. 64 

4.1 Gambaran Umum Objek Penelitian ............................................................. 64 

4.1.1  Sejarah Singkat Kabupaten Pangandaran ........................................... 64 

4.1.2 Sejarah Singkat “Pangandaran World Class Destination” ......................... 66 

4.1.3 Visi dan Misi Kabupaten Pangandaran ....................................................... 68 

4.1.4 Destinasi Wisata Kabupaten Pangandaran ................................................. 69 



4.2 Pembahasan Penelitian ................................................................................... 71 

4.2.1 Karakteristik Responden ....................................................................... 72 

4.2.2 Analisis Deskriptif ................................................................................... 77 

4.2.3 Analisis Verifikatif ................................................................................ 108 

BAB V ............................................................................................................................ 133 

5.1 Kesimpulan .................................................................................................... 133 

5.2 Saran .............................................................................................................. 135 

DAFTAR PUSTAKA .................................................................................................... 137 

 


