
103 
 

DAFTAR PUSTAKA 
 

 

Ali, M. & Asrori, M.(2006). Psikologi Remaja, Perkembangan Peserta Didik. 

Jakarta: Bumi Aksara. 

 

Arifah A. Riyanto. (2003). Desain Busana. Bandung: Yapemdo. 

 

Barnard, Malcolm. 2006. Fashion sebagai Komunikasi. Bandung : Jalasutra. 

 

Berek, Dominikus Isak Petrus. 2014. Fashion Sebagai Komunikasi Identitas Sub 

Budaya:Kajian Fenomenologis terhadap Komunitas Street Punk Semarang. 

Jurnal Interaksi, Vol. III No.1 Januari 2014. 

 

Berman dan Evans, 2010. “Retail Management”. 12th Edition. Jakarta; Pearson. 

 

Dragcevic, Z.; Kirin, S. & Polajnar, A. (2008). Investigation of Workplace Design 

for the Process of Sewing, Proceedings of the 4th ITC&DC, October 5th to 

8th, Dubrovnik, Croatia, ISBN 978-953-7105-26-6, Dragcevic, Z, (Ed.), pp. 

569-575  

 

Ekomadyo, A. S., Santri, T., & Riyadi, A. (2018). Habitat for Innovative Milieu: A 

Place-Making Study of University and Start-up Enterprises Relationship. 

IOP Conference Series: Earth and Environmental Science, 152, 012020. 

doi: 10.1088/1755-1315/152/1/012020 

 

Enny Zuhni K. (1997/1998). Bahan perkuliah ilmu tekstil. Yogyakarta : IKIP 

Yogyakarta 

Ernawati, dkk. 2008. Tata Busana Jilid 2. Jakarta: Direktorat Pembinaan Sekolah 

Menengah Kejuruan. 

 

Florida, R. (2014). The Rise of the Creative Class-- Revisited: Revised and 

Expanded. New York: Hachette UK. 

 

Herawati, T., Rudatin, C. L. T., & Akbar, D. (2014). Potensi Kota Bandung. 

Sebagai Destinasi Incentive Melalui Pengembangan Ekonomi Kreatif. 

Epigram. 

 

Huat, C.B.,1992, Public Space, Design and Management, Singapore University 

Press. 

Istinharoh, Istinharoh (2013) Pengantar ilmu tekstil 1 untuk SMK kelas X 

semester1. Direktorat Jenderal Pendidikan Dasar dan Menengah, Jakarta. 

 

Kertajaya, Hermawan. (2008). Arti komunitas : Gramedia Pustaka. 

 

Kristanto, N. H., & Oslan, Y. (2015). Analisis Aktivitas Lapisan Integrasi Pada 

Migrasi Data Akademik Dari Operasional Menuju Gudangdata Studi Kasus: 

Sitmpt Universitas Kristen Duta Wacana. 



104 
 

 

Kristensen, T. (2004). The Physical Context of Creativity. Creativity and 

Innovation Management, 13(2), 89–96. doi: 10.1111/j.0963- 

1690.2004.00297.x 

 

Levy & Weitz. (2001). Retailing Management, 4th edition. New York: Mc.Graw 

Hill, Irwin Levy 

 

Lupton, E., & Phillips, J. C. (2008). Graphic Design: The New Basics. NY: 

Princeton Architectural Press. 

 

Mary D. Troxell, and Elaine Stone. 1981. Fashion Merchandising. University of 

Wisconsin, Madison : Gregg Division, McGraw-Hill. 

 

McNally, D., & Speak, K. (2004). Be Your Own Brand: Resep Jitu Meraih Personal 

Brand yang Unggul. Jakarta: PT Gramedia Pustaka Utama.  

 

Munandar, Utami. (2004). Pengembangan Kreativitas Anak Berbakat. Jakarta: 

Pusat Perbukuan Depdiknas dan Rineka Cipta. 

 

Nandagiri, V., & Philip, L. (2018). The Impact of Influencers from Instagram and 

YouTube on Their Followers. International Journal of Multidisciplinary 

Research and Modern Education (IJMRME), 4(1), 61-65. Diambil kembali 

dari www.rdmodernresearch.org  

 

Nasrullah, R. (2016). Teori dan Riset Media Siber (Cetakan kedua ed.). Jakarta: 

Kencana.  

 

Neufert, Ernst. 2002. Data Arsitek Jilid 1 - Edisi 33. Jakarta: Erlangga. 

 

Neufert, Ernst. 2006. Data Arsitek Jilid 2 - Edisi 33. Jakarta: Erlangga. 

 

Noor Fitrihana. (2010). Teknologi Tekstile dan Fashion. Yogyakarta :UNY Press. 

 

Oksanen, K., & Ståhle, P. (2013). Physical environment as a source for innovation: 

Investigating the attributes of innovative space. Journal of Knowledge 

Management, 17(6), 815–827. doi: 10.1108/JKM-04-2013-0136 

 

Robbany, I. M., Maria, J., Atidipta, P., & Ihsanti, S. A. (2019). Tipe Ruang Kreatif 

di Bandung dan Konteks Pendukungnya Types of Creative Spaces in 

Bandung and Their Supporting Contexts. 

 

Rogale, D., & First Rogale, S., (2010). Human Body Constitution, In :Theoretical 

Aspects and Application of Croatian Anthropometric System (CAS), 

Ujevic, D., (Ed.), pp. 92-97, University of Zagreb, Faculty of Textile 

Technology, ISBN 978-953-7105-28-0, Zagreb, Croatia  

 

http://www.rdmodernresearch.org/


105 
 

S. Pancholi et al. (2018). Societal integration that matters: place making experience 

of Macquarie Park Innovation District, Sydney City, Culture Soc. 

 

Siregar, F., & Sudrajat, D. (2017). Enabling Spaces: Mapping Creative Hubs in 

Indonesia Fajri Siregar—Academia.edu (p. 54). Retrieved from Centre for 

Innovation Policy and Governance website: https://cipg.or.id/creative-hubs/ 

 

Solomon, Michael et al. 2009. Consumer Behaviour : A European Perspective. UK 

: Financial Times / Prentice Hall. 

 

Supriatin, P. (2019). Pengaruh Citra Kota Bandung Sebagai Kota Fashion Terhadap 

Kepuasan Wisatawan Serta Dampaknya Pada Loyalitas Wisatawan Di Kota 

Bandung (Doctoral dissertation, Universitas Pendidikan Indonesia). 

Thoring, K., Luippold, C., & Mueller, R. M. (2012). Creative Space In Design 

Education: A Typology of Spatial Functions. Proceedings of the 

International Conference on Engineering and Product Design Education 

(E&PDE). Antwerp. 

 

Thoring, K., Mueller, R.M., Badke-Schaub, P., Desmet, P. (2019) ‘An Inventory of 

Creative Spaces: Innovative Organizations and their Workspace’, in 

Proceedings of the 22nd International Conference on Engineering Design 

(ICED19), Delft, The Netherlands, 5-8 August 2019. 

DOI:10.1017/dsi.2019.7 

 

Wenger, Etienne et al. 2002. Cultivating Communities of Practice. Harvard 

Business School Press. 

 

 

https://cipg.or.id/creative-hubs/

