DAFTAR ISI

LEMBAR PENGESAHAN ..ot [
LEMBAR PERNYATAAN ORISINALITAS ... i
KATA PENGANTAR ... i
ABSTRAK s v
AB ST RACT L.ttt e e e e e e e e e e e e e e e e e e e anne %
DAFTAR ISH .. e e Vi
DAFTAR GAMBAR. ..ot a e e e e X
DAFTAR TABEL ... Xii
DAFTAR LAMPIRAN ... Xiii
BAB |. PENDAHULUAN.......oottitii e 1
1.1 Latar BelaKang .......cccooiuiiiiiiiiicc e 1
1.2 Identifikasi Masalah.............occooiiiiiii 3
1.3 RUMUSAN MaSAIAN .......oviiiiiiiii e 4
1.4 Batasan Masalah............cooviiiiiiiiiii 4
1.5 Tujuan dan Manfaat Perancangan............ccccocuvveeeeiiiiieeee e ceiies e 4
1.5.1 TUJUAN PraNCANGAN........utiieiiiiee ittt 4
1.5.2 Manfaat PeranCangan .........cccuuvvieveeeeeeoiiiiiiiiiiirie s e e e e e e e s s st r e e e e e e e e 5

BAB Il. PERANCANGAN INFORMASI KISAH MAKHLUK AKHIR ZAMAN

DALAM AGAMA ISLAM MELALUI BUKU ILUSTRASI.........ccooviiiieieeens 6
I1.1 Pengertian Agama ISIam............ccoooviiiiiiiiiiicc e 6
[1.1.2 Pengertian Makhluk menurut Islam.............ccocoeiiii 6
[1.1.3 Pengertian Al-QUITAN ......coiiiiiiiiiie e 7

Vi



11.1.4 Defenisi Akhir Zaman Dalam Al-QUr’an..........cccccevviviiieeiiiiiiinee i 8

1.2 Uraian ObBJEK ....ccciiiiiiice st 9
11.2.1 Makhluk Akhir Zaman dalam Agama Islam..............cccccceeiiiiee e, 9
[1.2.2 Pengertian Ya’juj dan Ma’jJuj........cooeeieieiiiiniieiiee e 9
I1.2.3 Kisah Ya’juj dan Ma’juj........ccooiiiiiiiiiiiiiiiccice e 10
11.2.4 Wujud Ya’juj Ma’juj Menurut al-Qazwini ..........cccveeviieeiiieiiiiiceiieens 12
I1.2.5 Kemunculan Ya’juj dan Ma’juj di Akhir Zaman.............ccccoeevvveeeniiinnnnn. 14
I1.2.6 Manfaat dan Nilai Moral Kisah Ya’juj dan Ma’juj........ccccceeeeiiiiniiiinnnene. 15
11.3 Pengertian BUKU HUSErASI..........cooiiiiiiiiiiiiiicccicccee e 16
1.4 ANALISIS DALA ......oooiiiiiiiiiic e 16
[1.5 Metode PeranCanQan ............uuveeeiiiurrreeesiiiiieeeessiiiieeeesssianeeeeessnrneeeeasnnsneeeas 17
11,6 STUAT LITErAtUN .......eiiiiiiieee e 18
L7 WAWEANCAIA......ceiiiiiiiiiiceeiiie e 21
[1.8 KKUBSIONET ...ttt 22
[1.9 Resume Masalah............ccooiiiiiiii e 23
[1.10 SOIUST PEIANCANGAN ...ttt 24
BAB I1l. STRATEGI PERANCANGAN DAN KONSEP DESAIN.................. 25
1.1 Khalayak SASaran ............cccueeeiiiiiiiei i 25
[11.2 Strategi PEranCanQan............uveeeiiiireeeeeiiiiie e e s et e s et e e e e e e e enaaeee s 26
111.2.1 Tujuan KOMUNIKST........ooiiiiiiiiiiiiiiie e 26
111.2.2 Pendekatan KOMUNIKAST ..........cuviiiiiiiiiiicciiicciecee e 27
HH1.2.3 MANUALOIY ....eeeeecieie et e e e nrraee s 28
I11.2.4 MAEEIT PESAN ..ottt 28
[11.2.5 Gaya BaNaSa..........eeiiiiiiiiiiiciiie et 29
[11.2.6 Strategi Kreatif ... 29

vii



11.2.7 Strategi MEAIA .......cooiiiiiiiiie e 32

I11.2.8 Strategi Distribusi dan Waktu Penyebaran Media................ccccceeevvnnnnenn. 33
1.3 KONSEP ViISUAL ...ttt 34
[11.3.1 FOrmMAt DESAIN ......veeiiiiiiieiiie ettt 35
[11.3.2 Tata Letak (LAYOUL)..........uvveiiiiiiiiee e 35
T11.3.3 TIPOGIATT weveiieiieiiie e 35
T304 TTUSEFSH. .. 36
T35 WA, ... 37
BAB IV. MEDIA DAN TEKNIK PRODUKSI .........cvvvvirreeiesreeessrenisnnon. 38
V.1 Media Utama. ......cccviiiiiiiiieiiieiie et 38
V.2 Tahapan ProdUKSI ...........eiiiiiiieiiiiei e 38
V. 2.1 KONSEP VISUAL .....oeiiiiiiieiiiiie e 38
IV.2.2 StUi VISUAL......coiiiiiiiiiiici e 38
IV.2.3 STOMYIINE ... 40
IV.2.4 SEOrYDOAIT.......cooiiiiii e 41
IV 2.5 LaYOUL... ..o 42
V.3 HASH AKNIT.....ooie e 42
IV 3.1 DISADUSI. ...ttt 45
V.4 Media PeNdUKUNG.........cooiiiiiii e 46
V. 4.1 MEQIA PrOMOST .....eveiiiiieiiiiieiie ettt 46
IV 14,2 POSTEE ...t 46
IV.4.3 X-BANNET ......oiiiiiiiiiiiii i 47
V.5 MEIChANGISE. ......eeeiiieiiii ettt 47
IV.5.1 NOTEDOOK ...ttt 48
IV.5.2 TOtE DAG ... e 48

viii



IV 5.3 TUMDBDIET .. e 49

V.6 GIMMUICK. ...t 50
IV.6.1 Pembatas BUKU ............ccouiiiiiiiiieiii e 51
IV.6.2 SHIKET ...t e et e et e e nnree e 51
BAB V. KESIMPULAN DAN SARAN.......coiiiiiiieiiiie e 53
V.1 KESIMPUIAN L. 53
V.2 SAIAN ..o 53
DAFTAR PUSTAKA . ..ottt aa e anaa e e e e e e e e e e aaaaaaaaaaees 54
LAMPIRAN L.ttt e e e e e e e e e e e e e 56
DAFTAR KETERANGAN PERSETUJUAN PUBLIKASI..........ccooiiiiieie, 58
DAFTAR RIWAYAT HIDUP .....ouiiiiiiiiiiiiee e 59



