[1]

[2]

[3]
[4]

[5]

[6]

[7]

[8]

[9]

[10]

[11]

DAFTAR PUSTAKA

A. D. Andriana, “Penentuan Jenis Promosi Menggunakan Pendekatan
Customer Relationship Management (Crm),” Maj. lIm. UNIKOM, vol. 15,
no. 2, pp. 239-246, 2017, doi: 10.34010/miu.v15i2.563.

S. Mulyani, Metode Analisis dan Perancangan Sistem, 2nd ed. Bandung:
Abdi Sistematika, 2017.

J. Hutahaean, Konsep Sistem Informasi. Deepublish, 2015.

F. Buttle, Customer Relationship Management Concepts and Tools,
Pertama. Elsevier Ltd., 2007.

R. Olaf, “Enhancing Collaborative CRM with Mobile Technologies,” in
BLED 2009 Proceedings, 2009, pp. 97-116, [Online]. Available:
https://aisel.aisnet.org/cgi/viewcontent.cgi?article=1006&context=bled200
9.

I. Gautama S, T. Thendean, and W. Sanjaya, “Pembangunan Customer
Relationship Management (CRM) Berbasis Web pada PT. App Tour and
Travel-Jakarta,” 2004.

C.H.Parkand Y. G. Kim, “A framework of dynamic CRM: Linking
marketing with information strategy,” Bus. Process Manag. J., vol. 9, no. 5,
pp. 652-671, 2003, doi: 10.1108/14637150310496749.

F. Rangkuti, Strategi Promosi yang Kreatif dan Analisis Kasus Integrated
Marketing Communication. Jakarta: PT Gramedia Pustaka Utama, 2009.
L. Mongi, L. Mananeke, and A. Repi, “KUALITAS PRODUK,
STRATEGI PROMOSI DAN HARGA PENGARUHNYA TERHADAP
KEPUTUSAN PEMBELIAN KARTU SIMPATI TELKOMSEL DI KOTA
MANADO,” J. EMBA J. Ris. Ekon. MANAJEMEN, BISNIS DAN Akunt.,
vol. 1, no. 4, pp. 2336-2346, 2013.

M. R. Arief, Pemrograman Web Dinamis Menggunakan PHP dan MySQL.
Andi Publisher, 2012.

M. MF, PHP tutorial book for beginner. Yogyakarta, 2014.

191



192

[12]

[13]

[14]

D. Ortega and A. Alhifni, “Pengaruh Media Promosi Perbankan Syariah
Terhadap Minat Menabung Masyarakat Di Bank Syariah,” J. Ekon.
Syariah, vol. 5, no. 1, pp. 87-98, 2017.

Y. Yahya W, “Penerapan CRM (Customer Relationship Management) Pada
Perusahaan Dagang,” J. Ekon. dan Manaj., vol. 1, no. 2, 2012.

L. Sa, S. Izza, and N. Afidah, “Analisis Pengaruh Strategis , Operasional ,
dan Analitis Customer Relationship Management ( CRM ) Terhadap
Loyalitas Pelanggan di Supermarket,” vol. 2, no. 1, pp. 22-42, 2018.



