
DAFTAR PUSTAKA 

A. BUKU 

Adi, I. R., & Achwan, R. (2016). Competition and Cooperation In Social and Political 

Science. Depok: Routledge. 

Bakry, U. S. (2016). Metode Penelitian Hubungan Internasional. Yogyakarta: Pustaka 

Pelajar. 

Chakraborty, A. (2008). Global Tourism. New Delhi: APH Publishing. 

Darmayadi, A., Triwahyuni, D., Putri, S. O., & Mulyana, B. (2015). Mengenal Studi 

Hubungan Internasional. Bandung: Zavara. 

Denpasar, F. I. (2018). SEMINAR NASIONAL SASTRA DAN BUDAYA III. Denpasar: 

Udayana University Press. 

Jackson, R., & George, S. (2014). Pengantar Studi Hubungan Internasional Edisi Kelima. 

Yogyakarta: Pustaka Pelajar. 

Perwita, A. B., & Yani, Y. M. (2017). Pengantar Ilmu Hubungan Internasional. Bandung: 

Rosda. 

Rudy, T. M. (2002). Studi Strategis dan Transformasi Sistem Internasional Pasca Perang 

Dingin. Bandung: Refika Aditama. 

Setiawan, A., dkk  (2017). Pengantar Studi Politik Luar Negeri. Jakarta: UMJ Press. 

Shigehiko, S. (2014). Consideration od the nature of halal and food safety: In order to greet 

the tourist from ASEAN countries. In S. Shigehiko, Consideration od the nature of 

halal and food safety: In order to greet the tourist from ASEAN countries (pp. 129-

136). JAFIT International Tourism Review. 

Shigehiko, S. (2014). In order to greet the tourist from ASEAN countries. In S. Shigehiko, 

Consideration of the nature of halal and food safety (pp. 129-136). JAFIT 

International Tourism Review. 

Utama, R. B. (2014). Pengantar Industri Pariwisata: Tantangan & Peluang Bisnis Kreatif. 

Yogyakarta: Deepublish. Geneva: Diplofoundation. 



 

 

 

 

 

 

B. JURNAL DAN KARYA ILMIAH 

Asazuma, T. (2015). Halal Tourism Activates Japanese Tourism Market. Plus I, 11 , 27- 

30. 

Destiana, R., & Astuti, R. S. (2019). PENGEMBANGAN PARIWISATA HALAL DI 

INDONESIA. Volume 01, Nomor 01, 331-351. 

Elizabeth, A. (2016.). Roadmap Kebijakan Luar Negeri Indonesia (2015-2020): 

Mewujudkan Diplomasi Ekonomi Inklusif Berbasis Lingkungan dan Berkelanjutan. 

Jakarta: Yayasan Pustaka Obor Indonesia. 

Fitrianingrum, A., & Aruny, F. D. (2021). Analısıs Pengaruh Attıtude Toward Halal Food 

Sebagaı Varıabel Medıası Terhadap Penerımaan Makanan Halal Instan Jepang Dı 

Kota Batam. Vol 1 No 1, 484-499. 

Futrianota, H. D. (2019). STRATEGI JEPANG MENGEMBANGKAN WORLD HALAL 

TOURISM. JOM FISIP Vol. 6: Edisi 1 Januari - Juni, 1-9. 

Ismayanti. (2010). Pengantar Pariwisata. Jakarta: PT. Gramedia Widisarana. 

Ota, T., Takeda, T., & Kamagahara, Y. (2016). The difference in movement of experienced 

and in experienced. Energy Procedia 89 , 45-54. 

Samori, Z., Salleh, N. M., & Mahyuddin, K. M. (2015). Current trends on Halal tourism: 

Cases on selected Asian countries. Tourism Management Perspectives xxx, 1-5. 



Sato, Y., & Al-alsheikh, A. (2014). Comparative Analysis of the Western Hospitality. Case 

Study Research of the Hotel Industry, 1-15. 

Satriana, E. D., & Faridah, H. D. (2018). WISATA HALAL: PERKEMBANGAN, 

PELUANG, DAN TANTANGAN. Journal of Halal Product and Research (JHPR) 

Vol. 01 No.02, Mei-November, 32-42. 

Wahidati, L., & Sarinastiti, E. N. (2018). PERKEMBANGAN WISATA HALAL DI 

JEPANG. Jurnal Gama Societa, Vol. 1 No. 1, Januari , 9-19. 

Yasuda, S. (2017). Managing Halal Knowledge in Japan: Developing Knowledge Platforms 

for Halal Tourism in Japan. Asian Journal of Tourism Research. 2. 

10.12982/AJTR.2017.0010., 1-10. 

Yusof, S. M., & Shutto, N. (2014). The Development of Halal Food Market in Japan: An 

Exploratory Study. Procedia - Social and Behavioral Science 121, 253-261. 

  



C. SITUS WEBSITE 

 

Duman, T. 2011. Value of Islamic Tourism Offering: Perspectives from the Turkish 

Experience, World Islamic Tourism Forum (WITF, 2011), Kuala Lumpur, 

Malaysia. Diakses pada 16 april 2021 pada pukul 11.15 

El-Gohary, H. 2016. Halal Tourism, is it Really Halal?. Tourism Management Perspective. 

19: 124-130. Halal Media Japan. 2016. Japan won first prize as Emerging Halal 

Destination in World Halal Tourism Awards diakses pada 16 april 2021 pada pukul 

11.50 

Halal Media Japan, Halal and Muslim Friendly Information. (2017). Retrieved August 31, 

2021, from http://www.halalmedia.jp/ 

Indonesia, Universitas Komputer. (2017, Oktober). Global Political Studies Journal. 

Retrieved April 27, 2021, from Ojs Unikom: 

https://ojs.unikom.ac.id/index.php/gps/article/view/2021 

Organization, Japan National Tourism (2021, August 28). Japan Tourism Statistics. 

Retrieved September 1, 2021, from Trends by Country/Area: 

https://statistics.jnto.go.jp/en/graph/#graph--trends--by--country 

Paradikta Dwianthony. “10 Destinasi Terpopuler Ditahun 2017 Bagi Orang 

Indonesia”https://www.skyscanne r.co.id/berita/10 -destinasi - terpopuler -di -2017 -

bagi -orang - indonesia, diakses pada 15 april 2021 pukul 15.30  



Rating, Crescent. (2014, August). Magazine. Retrieved August 31, 2021, from Press 

Releases: https://www.crescentrating.com/magazine/press-releases/3835/muslim-

visitor-arrivals-to-japan-to-reach-1-million-by-2020.html 

Wahyu Adityo Prodjo “Negara Tujuan Favorit Wisata Indonesia ” 

http://travel.kompas.com/read/2017/03/26/120600227/ini.negara.tujuan.wisata.favor

it.turis.indonesia diakses pada 15 april 2021 pada pukul 16.40 

Website resmi World Halal Tourism Award, itwabudhabi.com diakses pada 16 april 2021 

pada pukul 10.00 

Yuki Yamazaki. (2015). “OMOTENASHI” toward Muslim Visitors to Japan”. From http:// 

ci.nii.ac.jp/naid/120005775624 (in Japanese), (2015):72 -86 diakses pada 16 april 

2021 pada pukul 13.20 

 


