
PENGARUH GREEN MARKETING DAN CORPORATE SOCIAL 

RESPONSIBILITY TERHADAP KEPUTUSAN PEMBELIAN 

(Studi Kasus Konsumen Love Beauty and Planet di Store Watsons 

Mall PVJ Kota Bandung) 

“The Effect of Green Marketing and Corporate Social Responsibility 

to The Purchasing Decision (Case Study Customer of Love Beauty 

and Planet at Watsons Store Mall PVJ Bandung)” 

 

         SKRIPSI 

Oleh : 

MAYKEL EZRA PONGRANTE 

   21216359 

 

 

 

 

 

 

 

PROGRAM STUDI MANAJEMEN 

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS KOMPUTER INDONESIA BANDUNG 

2020 


