DAFTAR PUSTAKA

Aji, Asteni,. Sudaryanto dan Sriono. 2017. Pengaruh Pemasaran Hijau ~ Terhadap
Citra Merek dan Keputusan Memberli Air Mineral Ades Pada Mahasiswa di
Jember.

Annisa, Anri Citra., et, al. 2017. Analisis Kepuasan Konsumen Berdasarkan
Dimensi Servicescape Menggunakan Metode Importance Performance
Analysis.

Ariffin, Shahira., et, al. 2016. Factors Influencing Perceived Quality and
Repurchase Intention Towards Green Products.

Chang, N.J., and Fong, C.M. 2010. Green product quality, green corporate image,
green customer satisfaction, and green customer loyalty.

Chen and Chang. 2013. Towards Green Trust: The Influences of Green Perceived
Quality, Green Perceived Risk and Green Satisfaction. Management
Decision. 51(1):63-82

Chen., Lin and Weng. 2015. The Influence of Environmental Friendliness on Green
Trust: The Mediation Effects of Green Satisfaction and Green Perceived
Quality. Sustainability. (7):10135-10152

Chen and Chang. 2012. Echance Green Purchase Intensions : The Roles of Green
Perceived Value, Green Perceived Risk, and Green Trust. Management
Decision. 50(3):502-520

Chen, Y. S., dan Chang, C. H. 2012. The Roles of Green Perceived Value, Green
Perceived Risk, and Green Trust Enhance Green Purchase Intention. Journal
Emerald Insight Management Decision, 502-520.

Chen, Y.S. 2010. Towards Green Loyalty: Driving from Green Perceived Value,
Green Satisfaction, and Green Trust.

Chen, Y. S., et, al. 2013. The influence of greenwash on green word-of-mouth
(green WOM): the mediation effects of green perceived quality and green
satisfaction.

Choi, E. J., and Soo-Hyun Kim. 2013. The Study of the Impact of Perceived Quality
and Value of Social Enterprises on Customer Satisfaction and Re-Purchase
Intention.

Demirgiines, Banu Kiilter. 2015. Relative Importance of Perceived Value,
Satisfaction and Perceived Risk on Willingness to Pay More.

Febrya, IVF. 2016. Penggunaan “Green Cosmetic” dalam Mewujudkan Perilaku
Kesadaran Lingkungan. Jurnal llmu Lingkungan.

Indrawati. 2015. Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi
Komunikasi dan Informatika. Bandung: PT.Refika Aditama.



Jin, Naehyun (Paul)., et, al. 2013. The Effect of Experience Quality on Perceived
Value, Satisfaction, Image and Behavioral Intention of Water Park Patrons:
New versus Repeat Visitors.

Konuk, Faruk Anil. 2019. The influence of perceived food quality, price fairness,
perceived value and satisfaction on customers’ revisit and word-of-mouth
intentions towards organic food restaurants.

Kurniawati., Novia Ruli dan Nina, Putu. 2018. Value dan Green Perceived Quality
untuk Meningkatkan Green Satisfaction yang Berdampak Pada Rrpurchase
Intention.

Kuo, Y.F., et, al. 2009. The relationships among service quality, perceived value,
customer satisfaction, and post-purchase intention in mobile value-added
services.

Lam, Aris Y. C., et, al. 2016. Modelling the Relationship among Green Perceived
Value, Green Trust, Satisfaction, and Repurchase Intention of Green
Products.

Lee, Y.C., et, al. 2016. An empirical research on customer satisfaction study: a
consideration of different levels of performance.

Luis, Jemmy Ballanta dan Km Agus Satria Pramudana. 2017. Pengaruh Green
Perceived Quality, Green Satisfaction dan Green Perceived Risk Terhadap
Green Trust.

Martusa. 2009. Peranan Environmental Accounting terhadap Global Warming.
Jurnal Akuntansi. 1(2):164-179.

Narimawati. 2008. Metodologi Penelitian Kualitatif dan Kuantitatif, Teori
danAplikasi. Bandung: Agung Media.

Ottman, J.A., et al. 2006. Green Marketing Myopia: Ways to Improve Consumer
Appeal for Environmentally Preferable Products. Environment VVolume 48,
Number 5 pp 22-36 Heldref Publications.

Putra, Ketut Donny S.P., dan Rastini, Ni Made. 2017. Pengaruh Green Perceived
Value Dan Green Perceived Quality Terhadap Green Satisfaction Dan Green
Trust. E-Jurnal Manajemen Unud, Vol. 6, No. 5, 2017: 2789-2816.ISSN:
2302-8912.

Santy, Raeni Dwi., et, al. 2018. The Influence Of Product Innovation And Market
Orientation To Competitive Advantage (A Survey On Smes Batik Deden
Tasikmalaya).

Santy, Raeni Dwi., dan lhsan. 2018. Purchasing Decision Reviewed By Green
Marketing Strategi By Using Green Product And Green Publicy (Survey On
Customer Of The Body Shop Branch Bandung Indah Plaza Bandung).

Rajasekaran, Major R dan Gnanapandithan, N. (2013). A Study on Green Product
and Innovation for Sustainable Development. Global Journal of Management
and Business Studies, Volume 3, Number 6.



Saputri, Stella Meiliana., dan Kurniawati. 2015. Pengaruh Perceived Quality dan
Perceived Value Terhadap Purchase Intention.

Subagio, Hartono., dan Saputra, Robin. 2012. Pengaruh Perceived Service Quality,
Perceived Value, Satisfaction dan Image Terhadap Customer Loyalty.

Sugiyono. 2019. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Supandini, N.P.A. dan Pramudana, K.A.S. 2017.  Peran  Kepedulian  pada.
Lingkungan dalam Memediasi Pengaruh Green Marketing terhadap Niat
Pembelian Produk Ramah Lingkungan.

Yuniarta, Frizky., et, al. 2019. Pengaruh Kepercayaan dan Kualitas Pelayanan
Terhadap Loyalitas Pelanggan Pengguna Jasa Pengiriman Paket Pada PT.
JNE Express Cabang Jember dengan Kepuasan Sebagai Variabel Intervening.



