
 vii 

DAFTAR ISI 

 

LEMBAR PENGESAHAN ......................................................................... 

LEMBAR PERNYATAAN ORISINALITAS ............................................ 

KATA PENGANTAR ................................................................................. 

ABSTRAK ................................................................................................... 

ABSTRACT ................................................................................................... 

DAFTAR ISI ................................................................................................ 

DAFTAR GAMBAR ................................................................................... 

DAFTAR TABEL ........................................................................................ 

 

BAB I. PENDAHULUAN ..............................................................................  

I.1 Latar Belakang Masalah ......................................................................... 

I.2 Identifikasi Masalah ................................................................................ 

I.3 Rumusan Masalah ................................................................................... 

I.4 Batasan Masalah ..................................................................................... 

I.5 Tujuan dan Manfaat Perancangan .......................................................... 

I.5.1 Tujuan Perancangan ............................................................................ 

I.5.2 Manfaat Perancangan .......................................................................... 

 

BAB II. IDENTITAS VISUAL BRAND ECLEMIX 

II.1 Landasan Teori ..................................................................................... 

II.1.1 Rebranding ........................................................................................ 

II.1.2 Branding ............................................................................................ 

II.1.2.1 Brand Equity ................................................................................... 

II.1.2.2 Brand Image ................................................................................... 

II.1.2.3 Brand Awareness ............................................................................ 

II.1.2.4 Brand Association ........................................................................... 

II.1.2.5 Perceived Quality ............................................................................ 

II.1.2.6 Brand Loyalty .................................................................................. 

II.1.2.7 Repurchase Decision ....................................................................... 

II.1.2.8 Brand Trust ...................................................................................... 

ii 

iii 

iv 

v 

vi 

vii 

xi 

xiv 

 

1 

1 

2 

3 

3 

3 

3 

4 

 

5 

5 

5 

6 

6 

7 

7 

7 

7 

8 

8 

8 



 viii 

II.1.3 Teori Logo .......................................................................................... 

II.1.4 Pengaruh Warna Terhadap Branding ................................................. 

II.1.5 Tagline ................................................................................................ 

II.2 Objek Penelitian .................................................................................... 

II.2.1 Logo Eclemix ...................................................................................... 

II.2.2 Sejarah Eclemix .................................................................................. 

II.2.3 Profil Brand Eclemix .......................................................................... 

II.2.4 Produk Brand Eclemix ........................................................................ 

II.2.5 Positioning Brand Eclemix ................................................................. 

II.2.6 Analisis SWOT Brand Eclemix .......................................................... 

II.2.7 Tagline Eclemix .................................................................................. 

II.2.8 Visi dan Misi Eclemix ......................................................................... 

II.2.9 Eclectic ................................................................................................ 

II.2.10 Mix .................................................................................................... 

II.3 Analisis ................................................................................................... 

II.4 Resume ................................................................................................... 

II.5 Solusi Perancangan ................................................................................ 

 

BAB III. STRATEGI PERANCANGAN DAN KONSEP DESAIN .............  

III.1 Khalayak Sasaran ................................................................................. 

III.1.1 Demografis ........................................................................................ 

III.1.2 Geografis ........................................................................................... 

III.1.3 Psikografis ......................................................................................... 

III.1.4 Consumer Journey ............................................................................. 

III.1.5 Consumer Insight ............................................................................... 

III.2 Strategi Perancangan ............................................................................. 

III.2.1 Tujuan Komunikasi ............................................................................ 

III.2.2 Pendekatan Komunikasi ..................................................................... 

III.2.3 Mandatory .......................................................................................... 

III.2.4 Materi Pesan ....................................................................................... 

III.2.5 Gaya Bahasa ....................................................................................... 

III.2.6 Strategi Kreatif ................................................................................... 

9 

10 

11 

12 

12 

14 

16 

18 

22 

24 

24 

25 

25 

26 

26 

36 

36 

 

37 

37 

37 

38 

38 

39 

40 

41 

42 

42 

43 

43 

44 

44 



 ix 

III.2.6.1 Copywriting .................................................................................... 

III.2.6.2 Visualisasi ...................................................................................... 

III.2.7 Strategi Media .................................................................................... 

III.2.8 Strategi Distribusi dan Waktu Penyebaran Media............................... 

III.3 Konsep Visual ....................................................................................... 

III.3.1 Format Desain .................................................................................... 

III.3.2 Tata Letak (Layout) ........................................................................... 

III.3.3 Tipografi ............................................................................................ 

III.3.4 Ilustrasi .............................................................................................. 

III.3.5 Warna ................................................................................................. 

III.3.6 Tagline ............................................................................................... 

 

BAB IV. MEDIA DAN TEKNIS PRODUKSI ..............................................  

IV.1 Teknis Produksi ................................................................................... 

IV.1.1 Pra Produksi …….............................................................................. 

IV.1.2 Produksi …….................................................................................... 

IV.1.3 Paska Produksi …….......................................................................... 

IV.2 Konsep Media dan Desain ……............................................................ 

IV.2.1 Media Utama  ......................................................................................  

IV.2.2 Bentuk Logo  .......................................................................................  

IV.2.3 Filosofi Logo  ......................................................................................  

IV.2.4 Grid System  .........................................................................................  

IV.2.5 Zona Batas  ..........................................................................................  

IV.2.6 Variasi Logo  .......................................................................................  

IV.2.7 Ukuran Minimum Logo  ......................................................................  

IV.2.8 Supergraphic  ......................................................................................  

IV.2.9 Penggunaan Yang Salah  .....................................................................  

IV.2.10 Pattern  ..............................................................................................  

IV.2.11 Variasi Warna Logo  ..........................................................................  

IV.2.12 Media Pendukung  .............................................................................  

 

 

45 

46 

46 

49 

50 

50 

50 

51 

52 

57 

59 

 

60 

 60 

60 

64 

65 

66 

66 

66 

67 

68 

69 

70 

70 

71 

71 

72 

73 

73 

 

 



 x 

BAB V. KESIMPULAN DAN SARAN  .......................................................  

V.1 Kesimpulan  .............................................................................................  

V.2 Saran  .......................................................................................................  

 

DAFTAR PUSTAKA  ....................................................................................  

LAMPIRAN  ...................................................................................................  

DAFTAR RIWAYAT HIDUP  ......................................................................  

88 

88 

88 

 

89 

92 

101 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


