DAFTAR ISI

ABSTRAK L. i
AB ST RACT e e I
KATA PENGANTAR ..o iii
DAFTAR ISL .o v
DAFTAR TABEL ..ot viii
DAFTAR GAMBAR. ... e ne e Xi

BAB | PENDAHULUAN

1.1, Latar Belakang .......occoveiiiiiiiiieieeee s 1
1.2.  Identifikasi Masalah dan Rumusan Masalah...........ccccccerviniiiininnieneneneesiens 14
1.2.1. Identifikasi Masalah..........c.ccovviieiiiieicc e 14
1.2.2. RUMUSAN MASalaN .........ooviiiiicice e 15
1.3, Maksud dan Tujuan Penelitian..........ccccccveieeiiie et 16
1.3.1. MaKSUd PENEIITIAN.........coviieieieiee e 16
1.3.2 TujuAN PeNelitian ........ccovveiiiiee e 16
1.4, Kegunaan Penelitian ... 18
1.4.1 KegUNAAN PraKLiS ......ccuiiieiiiie ittt st 18
1.4.2 Kegunaan AKAJEIMIS ..o 18
1.5,  Lokasi dan Waktu Penelitian ..........cccccoeiviierieieeiese e 19
151 LOKaST PENEIITIAN . .....iiviieiieieeee e e 19
15.2 WaKtU PENEIITIAN ..o 19
1.6.  Sistematika PENEIILIAN ......ccccoiiiieiiiice e 19

BAB Il KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, & HIPOTESIS

2.1, KJIAN PUSTAKA .....cvviiiiiieicie et 21
2.1.1. Marketing CONEENT ........ooiiie e e 21
2.1.1.1. Manfaat marketing CONtENT .........coovirieiiee e 22
2.1.1.2 Dimensi Marketing CONTENT..........ccccoririiiriiieeese s 23
2.1.1.3 Indikator Marketing CONTENT...........ccoviiirieiiiieieiseese s 24
2.1.2. Halal AWAIENESS .......ooviiiiiiiiec e 27
2.1.2.1. Dimensi Halal AWAreNeSS. ........ccvvveeieieiiere e se e 27
2.1.2.2  Karakteristik Halal AWAreNess ..........ccccveveieeieeiisiieese e e ssie e 28
2.1.2.3 Indikator Halal AWAIENESS...........coiiiirririieicieeseeese s 29



2.1.3. Purchasing DECISION .........cceiiiicie et 31

2.1.3.1. Faktor yang Mempengaruhi Purchasing Decision............c.cccceovvvivnnne 32
2.1.3.2  Proses Purchasing DECISION............ccriiririeiieiieieisieeses s 34
2.1.3.3 Indikator Purchasing DEeCISION ..........cccceveieeiieiiii e 35
2.1.4.  BPOM ALIIDULES. .....coviiiiiiieieieese e 37
2.1.4.1  Indikator BPOM ALFIDULES .......ocviieiicieee e e 38
2.2.  Penelitian TerdahUlU ...........ccooveiiiiiee e e 39
2.3, Kerangka PEmIKIFaN.........ccccceiiiiiiicicie ettt 43
2.3.1.  Keterkaitan Marketing Content terhadap BPOM Attribute.............ccccevee. 44
2.3.2. Keterkaitan Halal Awareness terhadap BPOM Attribute ..........cccccovivinnnne 44
2.3.3. Keterkaitan Marketing Content terhadap Purchasing Decision ................... 45
2.3.4. Keterkaitan Halal Awareness terhadap Purchasing Decision ...................... 45
2.3.5.  Keterkaitan BPOM Attributes terhadap Purchasing Decision...................... 46
2.3.6. Keterkaitan Marketing Content terhadap Purchasing Decision ................... 46
Melalui BPOM AFIDULES ......c.oiiiviiiiieeiese s 46
2.3.7. Keterkaitan Halal Awareness terhadap Purchasing Decision melalui BPOM
ATEFTDULES ..ottt sbe s et e e esteeseeseesteeneenreeraenne s 46
2.3.8. Paradigma Penelitian..........c.cccooveiiiiiiiii e 48
2.4, Hipotesis PENElItian .........c.cccooviiiiiici e s 48

BAB 111 OBJEK DAN METODOLOGI PENELITIAN

TS O o] 1= [ =Y 1Y L1 (= o DS S 50
3.2 Metode PENEIIIAN ........ccveiiiecie e 50
3.2.1. Desain PeNelitian.........cooviieiiiieie s 51
3.2.2.  Operasional Variabel Penelitian............c.ccooveiiiiiic i 52
3.2.3. Sumber dan Teknik Penentuan Data...........cccoceeveevvieeiesesiese e 54
3.2.3.1. SUMDET DALA.......ueeieiireie e sre e e 54
3.2.3.2. Teknik Penentuan Data..........cooevviieienenieneieee s 57

3.3 Teknik Pengambilan Data..........cccoooiiiiiiiieie e 58
3.4 Teknik Pengumpulan Data.........ccocoieiiiiiiiiiiiinese s 59
3.5 Metode ANALISIS DALA..........cccviieieieeie e 60
3.5.1 ANALISIS DESKIIPLIT ..o 60

3.5.2 Analisis Structural Equation Modeling-Partial Least Square (SEM-PLS).. 61
BAB IV HASIL PENELITIAN DAN PEMBAHASAN

4.1 Gambaran UmUM PeIUSANAAN ... .....eeeeeee ettt et e et et e e e e e e neeaeees 66

Vi



411 Sejarah Singkat Perusahaan ...........cccccocviveiiiiiic i 66

412 Logo dan Filosofi NaMa ..o 66
413 Struktur Organisasi PErusanaan .............ccoeveeereieieiisisise e 67
4.2 Karakteristik RESPONUEN .........ccviiiiicicce e 70
4.2.1 Karakteristik Responden pada Konsumen Kahf .............ccccoooiiiiiiiiiienns 70
422 Karakteristik Responden Bedasarkan Usia pada Konsumen Kahf ............... 71
423 Karakteristik Responden Berdasarkan Pekerjaan pada Konsumen Kahf...... 72
4.3 ANalisis DESKIIPLIT ........ooiiii e 73
431 KONtEN MArKETING .....ccvoiviiiieieieie e 74
4.3.2 Kesadaran Halal .............coooiiiiiieine e 84
4.3.3 Keputusan PemBelian..........cccooveiiiiiic i 94
434 ALNDUE BPOM ...t 104
4.4 ANAlisis VerifiKatif..........cooeiiiiee e 114
4.4.1 Skema Model Partial Least SQUAre.........cccccevvevevecieie e 114
44.2 Evaluasi Outer MOEl .........ccccviiiiiiiiiieeees e 116
443 Evaluasi INNEr MOGEL ...........cocviieiiiieece e 122
4.4.4 Pengujian HIPOTESIS. ...c.veviieiieiiiisie sttt 127
BAB V KESIMPULAN DAN SARAN
5.1 KESIMPUIAN woeiiiieeeeee bt 137
5.2 SATAN ettt bbb e b et b et bt b e e bt nbe e nae e nr e 141
DAFTAR PUSTAKA ettt et s e s ae e et e e snte e e sraeeans 144
LAMPIRAN. ..ttt e e e e st e e e e st ae e e e s bae e e e nnrnes 154

vii



