
103 
 

 
 

DAFTAR PUSTAKA 

Alemi, F., Circella, G., Mokhtarian, P. L., & Handy, S. L. (2022). What drives the 

use of ridehailing in California? Ordered probit models of the usage frequency 

of Uber and Lyft. Transportation Research Part C: Emerging Technologies, 

139, 103666. https://doi.org/10.1016/j.trc.2022.103666. 

Angelina, M., Ellitan, L., & Ika Handayani, Y. (2023). Pengaruh Brand Image, 

Brand Love dan Brand Experience terhadap Brand Loyalty dengan Mediasi 

Brand Trust pada Kedai Mixue di Kota Surabaya. Jurnal Ilmiah Multidisiplin, 

2(9), 3976–3985. 

Anggraeny, F. A. (2022). Fakultas Ekonomi Dan Bisnis-Universitas PGRI Adi 

Buana Surabaya Pengaruh Harga, Citra Merek, Dan Kualitas Produk Terhadap 

Loyalitas Pelanggan Semen Gresik (Studi Kasus Pada UD Bangunan Kita 

Surabaya). Journal of Sustainability Business Research, 3(3), 2746–8607. 

Afiftama, I., & Nasir, M. (2024). The Effect of Brand Image, Brand Trust and 

Customer Experience on Brand Loyalty. Jurnal Ilmiah Manajemen Kesatuan, 

12(1), 191-202. 

Arianty, N., & Andira, A. (2021). Pengaruh Brand Image dan Brand Awareness 

Terhadap Keputusan Pembelian. Maneggio: Jurnal Ilmiah Magister 

Manajemen, 4(1), 39–50. https://doi.org/10.30596/maneggio.v4i1.6766. 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is 

It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 73(3), 

52–68. https://doi.org/10.1509/jmkg.73.3.52. 

Budiman, S. (2021). The effect of social media on brand image and brand loyalty 

in generation Y. The Journal of Asian Finance, Economics and Business, 8(3), 

1339-1347. 

Carreira, R., Patrício, L., Jorge, R. N., & Magee, C. (2014). Understanding the 

travel experience and its impact on attitudes, emotions and loyalty towards the 

transportation provider–A quantitative study with mid-distance bus trips. 

Transport Policy, 31, 35-46. 

Chand, S., Yuen, B., & Saxena, S. (2022). Travel behaviour and mode choice of 

older adults: An examination of influencing factors and future trends. 

Transport Reviews, 42(1), 48-71. 

https://doi.org/10.1080/01441647.2021.1948977. 

Chen, M. (2023). Positive Behavior Reinforcement in Public Transportation: A 

Framework for Enhancing Service Quality and Customer Loyalty. Journal of 

Applied Transport Behavior, 7(2), 189-205. 

Ebrahim, R., Ghoneim, A., Irani, Z., & Fan, Y. (2016a). A Brand Preference and 

Repurchase Intention model: The Role of Consumer Experience, Journal of 

Marketing Management. Journal of Marketing Management, 1230–1259. 



104 
 

 
 

http://www.tandfonline.com/doi/abs/10.1080/0267257X.2016.1150322. 

Edyliana Putri, N., & Rizaldi, A. (2021). Perkembangan Koperasi Di Indonesia 

Dalam Menghadapi Tantangan Revolusi Industri 4.0 di Era Globalisasi. 

TRANSEKONOMIKA: AKUNTANSI, BISNIS DAN KEUANGAN, 1(6), 

528-535. https://doi.org/10.55047/transekonomika.v1i6.85 

Ferdianto Putra, R. Y., & Arum Sary, K. (2024). Pengaruh Electronic Word Of 

Mouth (E-Wom) dan Brand Experience (Pengalaman Merek) Terhadap Brand 

Trust (Kepercayaan Merek). 4(2), 2174–2186. 

Fernandez, O. (2024). Brand Resonance in Public Transportation: Building 

Emotional Connections for Long-term Customer Loyalty. Journal of Brand 

Management in Public Services, 9(2), 178-195. 

Ghozali, I. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial 

Least Square (PLS) (4th ed.). Badan Penerbit Universitas Negri Diponegoro. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 

menggunakan program smartpls 3.0 untuk penelitian empiris. Semarang: 

Badan Penerbit UNDIP. 

Griffin , J. 2014. Grow & maintain customer loyalty . Jakarta: Erlangga. 

Grönroos, C. (2017). Relationship marketing readiness: theoretical background and 

measurement directions. Journal of Services Marketing, 31(3), 218-225. 

Hair,et al.(2017). A Primer on Partial Least Squares Equation Modeling (PLS-

SEM) Edisi Kedua. Unites States of Amerika  SAGEnPublications,Inc. 

He, Y., & Lai, K. K. (2014). The effect of corporate social responsibility on brand 

loyalty: the mediating role of brand image. Total Quality Management & 

Business Excellence, 25(3-4), 249-263. 

Huang, C. C. (2017). The impacts of brand experiences on brand loyalty: mediators 

of brand love and trust. Management Decision, 55(5), 915-934. 

Iglesias, O., Singh, J. J., & Batista-Foguet, J. M. (2011). The role of brand 

experience and affective commitment in determining brand loyalty. Journal of 

Brand Management, 18(8), 570-582. 

Imme Petersen, S. H. (2020). Contextualisation Of Factual Knowledge In Genetics: 

A Pre- And Post- Survey Of Undergraduates’ Understanding Of The Nature 

Of Science. Interdisciplinary Journal Of Environmental And Science 

Education, 16(2), 1-13. 

Kasiha, W. N. T., Lumanauw, B., & Raintung, M. C. (2023). Pengaruh Brand 

Experience, Affective Commitment , dan Brand Trust terhadap Brand Loyality 

pada Penumpang Cafe Ngopi Jo Manado. Jurnal EMBA : Jurnal Riset 

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 11(3), 644–655. 

https://doi.org/10.35794/emba.v11i3.49963. 



105 
 

 
 

Liu, K. N., & Hu, C. (2022). Investigating the impacts of hotel brand experience on 

brand loyalty: the mediating role of brand positioning. International Journal of 

Hospitality & Tourism Administration, 23(6), 1102-1124. 

Liu, K. N., Tsai, T. I., Xiao, Q., & Hu, C. (2021). The impact of experience on 

brand loyalty: Mediating effect of images of Taiwan hotels. Journal of China 

Tourism Research, 17(3), 395–414. 

https://doi.org/10.1080/19388160.2020.1777238. 

Loukaitou-Sideris, Anastasia. (2016). A gendered view of mobility and transport: 

Next steps and future directions. Town Planning Review. 87. 547-565. 

10.3828/tpr.2016.38. 

Marliawati, A., & Cahyaningdyah, D. (2020). Impacts the brand of experience and 

brand image on brand loyalty: Mediators brand of trust. Management Analysis 

Journal, 9(2), 140-151. 

Martín-Santana, J. D., Beerli-Palacio, A., & Nazzareno, P. A. (2017). Antecedents 

and consequences of destination image gap. Annals of tourism research, 62, 

13-25. 

Marvelyn, C. (2020). Pengaruh Brand Identity Terhadap Brand Loyalty Melalui 

Brand Image dan Brand Trust. Jurnal Administrasi Bisnis, 3(4), 923–937. 

Morales, R. (2024). Customer Advocacy in Public Transportation: Leveraging 

Recommendations for Sustainable Growth. Public Transport Advocacy 

Journal, 9(3), 312-329. 

Murti, T. K. (2019). Pengaruh brand image, promosi dan biaya pendidikan terhadap 

keputusan mahasiswa melanjutkan studi pada program studi pendidikan 

ekonomi. Edunomic: Jurnal Ilmiah Pendidikan Ekonomi Fakultas Keguruan 

dan Ilmu Pendidikan, 7(2), 102-107. 

Ng, W. S., & Acker, A. (2018). Understanding urban travel behaviour by gender 

for efficient and equitable transport policies. International Transport Forum 

Discussion Paper. 

Nguyen, S. (2024). Behavioral Attachment in Transportation Services: A Pathway 

to Sustainable Customer Relationships and Service Excellence. Journal of 

Transportation Psychology and Mobility, 15(4), 412-428. 

Ong, C. H., Lee, H. W., & Ramayah, T. (2018). Impact of brand experience on 

loyalty. Journal of Hospitality Marketing & Management, 27(7), 755-774. 

Pertiwi, A. R., Djawahir, A. H., & Andarwati, A. (2017). PENGARUH BRAND 

EXPERIENCE TERHADAP BRAND SATISFACTION, BRAND TRUST 

DAN BRAND LOYALTY (Studi Pada Penumpang Make-Up Brand Impor di 

Surabaya). Jurnal Manajemen Dan Kewirausahaan, 5(2), 20–35. 

https://doi.org/10.26905/jmdk.v5i2.1355. 

Pujiyanti. (2018). Pengaruh Brand Reputation, Brand Experience Terhadap Brand 



106 
 

 
 

Loyalty Melalui Brand Trust Pada Pengguna Kartu Simpati Loop Di Kota 

Semarang. Unnes, 73. 

Purwianti, L., Niawati,  1, & Kunci, K. (2022). Analysis of e-WOM, Brand 

Attitude, Brand Image on Purchase Intention Abstrak. SEIKO : Journal of 

Management & Business, 5(1), 2022–2356. 

https://doi.org/10.37531/sejaman.v5i1.1664. 

Putra, R. Y. F., & Sary, K. A. (2024). Pengaruh Electronic Word Of Mouth (E-

Wom) dan Brand Experience (Pengalaman Merek) Terhadap Brand Trust 

(Kepercayaan Merek) CV HAK Creative Group. Innovative: Journal Of Social 

Science Research, 4(2), 2174-2186. 

Ramaseshan, B., & Stein, A. (2014). Connecting the dots between brand experience 

and brand loyalty: The mediating role of brand personality and brand 

relationships. Journal of Brand Management, 21, 664-683. 

Ratih Purnamasari, Depy Muhamad Pauzy, & Ari Arisman. (2023). Pengaruh 

Brand Experience Dan E-Service Quality Terhadap Brand Loyalty (Survei 

Pada Penumpang Toko Ansthelabel Tasikmalaya). Transformasi: Journal of 

Economics and Business Management, 2(3), 236–253. 

https://doi.org/10.56444/transformasi.v2i3.992. 

Rizki Zulfikar, & Lastri Novianti. 2018. Pengaruh Kapabilitas Jejaring Usaha dan 

Media Sosial terhadap Kinerja Usaha (Studi Kasus: Sentra Kain Cigondewah 

Bandung). Jurnal Riset Bisnis dan Manajemen Volume VIII Nomor 2. 

Rodriguez, A. (2023). The Holistic Passenger Experience: A New Framework for 

Public Transportation Satisfaction. Journal of Transportation Experience, 

12(3), 245-260. 

Sánchez, M. I. O., & González, E. M. (2016). Gender differences in commuting 

behavior: Women's greater sensitivity. Transportation research procedia, 18, 

66-72. 

Santy, R. D., & Iffan, M. (2023). The Effect of Artificial Intelligence and 

Gamification on Online Purchase Intention Mediated by Customer 

Experience: Study on Indonesian Marketplace Users. Mix: Jurnal Ilmiah 

Manajemen, 13(1), 227. 

Shrestha, S., Pytlik Zillig, L. M., Walther, C. S., & Abdel-Monem, T. (2022). 

Examining older adults' trust in autonomous vehicles and public 

transportation. Transportation Research Part F: Traffic Psychology and 

Behaviour, 84, 411-427. https://doi.org/10.1016/j.trf.2021.12.012. 

Sugiyono, 2009, Metode Penelitian Kuantitatif, Kualitatif, dan R&D, CV.Alfabeta: 

Bandung. 

Sugiyono. (2013). Metode Penelitian Pendidikan: Pendekatan Kuantitatif, 

Kualitatif, dan R&D . Bandung: Alfabeta. 



107 
 

 
 

Sugiyono. (2015). Metode Penelitian Pendidikan: Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

Sugiyono, (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

CV. Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, R&D. ke-2 cetak. 

edited by Sutopo. Bandung: Alfabeta. 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung : 

CV. Alfabeta. 

Tanaka, Y. (2024). The Integration of Transportation Services into Lifestyle 

Patterns: A Framework for Sustainable Customer Relationships. Journal of 

Sustainable Transport Behavior, 11(4), 423-440. 

Time, M., Management, S., & Student, L. (2024). Time management and 

transportation choices among university students. Journal of Student Life, 

33(2), 210-228. 

Tirachini, A., & del Río, M. (2023). Mobility patterns and public transport use by 

university students: A global review. Transport Reviews, 43(1), 1-25. 

https://doi.org/10.1080/01441647.2022.2123449. 

Utomo, I. W. (2017). Pengaruh Brand Image, Brand Awareness, dan Brand Trust 

Terhadap Brand Loyalty Pelanggan Online Shopping (Studi Kasus Karyawan 

Di BSI Pemuda). Jurnal Komunikasi, 8(1). 

Widiastuti, E., & Mardiyanto, D. (2024). Analisis Pengaruh Inovasi Produk, Citra 

Merek, Dan Strategi Digital Terhadap Keputusan Pembelian Penumpang Lab 

Milk Di Sukoharjo. Edunomika, 8(1), 1–11. 

Wijaya, B. S. (2013). Dimensions of brand image: A conceptual review from the 

perspective of brand communication. European Journal of Business and 

Managemrnt, 5(31), 55-65. 

Wijaya, D. N., & Anwar, R. (2024). Preferensi moda transportasi pegawai negeri 

sipil untuk perjalanan kerja: Analisis faktor-faktor yang mempengaruhi. 

Transportation Research Procedia, 60, 254-263. 

Yunita, I. I., Menuk, S. C., & Noerchoidah. (2021). Pengaruh Brand Image, 

Promosi Dan Harga Terhadap Keputusan Pembelian Brand Cardinal Di 

Matahari Cito Surabaya. UBHARA Management Journal, 3(4), 190–202. 

http://journal.febubhara-sby.org/umj Hal: 

Zhang, L., Liu, Y., & Lu, W. (2024). Last mile connectivity in urban transportation 

systems: Challenges and innovative solutions. Journal of Transport 

Geography, 96, 103214. 

 


