PENGARUH ELECTRONIC WORD OF MOUTH
DAN MOTIVASI BELANJA HEDONIS TERHADAP PEMBELIAN IMPULSIF
DENGAN FEAR OF MISSING OUT SEBAGAI VARIABEL MODERATING
PADA PEMBELIAN PRODUK DI APLIKASI MOBILE LEGENDS: BANG BANG
(Suatu survey pada pemain Mobile Legends: Bang Bang di wilayah kota Bandung)

THE INFLUENCE OF ELECTRONIC WORD OF MOUTH
AND HEDONIC SHOPPING MOTIVATION ON IMPULSE BUYING
WITH FEAR OF MISSING OUT AS MODERATING VARIABLES
IN PRODUCT PURCHASE IN THE MOBILE LEGENDS APPLICATION: BANG BANG
(A survey of Mobile Legends: Bang Bang players in the Bandung city area)
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