DAFTARISI

LEMBAR PENGESAHAN ...t 1
LEMBAR PERNYATAAN ORISINALITAS ..o 1
KATA PENGANTAR L. i1
ABSTRAK e e v
ABSTRACT ..ot v
DAFTAR IST ..o v
DAFTAR GAMBAR ..o 1X
DAFTAR TABEL ..o Xi
DAFTAR LAMPIRAN ..ottt xil

BAB I. PENDAHULUAN

[.1 Latar Belakang Masalah ..........ccccccooeiiiiiiiiiiiiecccccee e 1
[.2 TIdentifikasi Masalah ..o 2
[.3 Rumusan Masalah ...........cooooiiiiiiii e 2
[.4 Batasan Masalah ... 2
.5 Tujuan dan Manfaat Penelitian ...........cccoecveeeiiieiiiieeniieceiee e 3

BAB II. OBJEK WISATA BUDAYA FORT ROTTERDAM

I1.1T ObJek WISAA ...cccuviieiiieeiieeite ettt e e s e s e e ennee e 4
I1.2 Wisata Budaya ........cccveeeiiiieiieceeeeee et 5
1.3 WISAtAWAIN ...oiuiiiiiiiiiieiieeie ettt ettt ettt 5
1.4 Sejarah Ujung Pandang ..........ccccceeeiiieeiiiieiieccie et 6
I1.5 Sejarah Fort Rotterdam ...........cccccuieeiiiieiiiiiiciecciece e 6
I1.6 Kondisi terkini Fort Rotterdam ...........coccooiiiiiiiiiiiiiieeeeeee, 10
1.7 Persepsi Masyarakat ..........cccceeeviieeiieeeiiieeeiieeeiee e eevee e e s saneesanee e 12
1.8 Analisa Masalah ........cccoiiiiiiiiiii e 13
ILO RESUME ....eiiiiiiieiee ettt sttt 14
I1.10 Solusi PErancangan ............ccceecveeeiieeeiiieeeiie e eeiee et evee s s areeeaeee e 14

iv



BAB III. STRATEGI PERANCANGAN DAN KONSEP DESAIN

[1.1 Khalayak Sasaran .........cccccoceeiioiiiiiiieieeee e 15
L. 1.1 Consumer INSTGAL ..........ccccueeeeueeeiieeeiie e eete et e eree e e saeesareeeaneeens 17
ITI1.1.2 CONSUMET JOUFTIEY ....veeeeeiiiieeeeiiieeeeeiieeeeeeieeeesetee e s eaeeeessaaeeeeensaaeesenns 17
[11.2 Strategi Perancangan .............ccccoooieiiiiiiiiieiiieeeeeee et 18
[1.2.1 Tujuan KomuniKasi ........coceerierieiniinieeieiieeee et 18
[11.2.2 Pendekatan KomuniKasi .........cccceeriiniiiiiiiiiiniiiiciceeeeeeeeeeeeee 18
TI1.2.3 MARAAEOTY .....cveeeieeeieeeie e 19
[I1.2.4 Materi PeSan .........coocioiiiiiiiiiiieeee et 20
IT1.2.5 Gaya Bahasa .........ccccoooviieiiiieeiiececece ettt e 20
IT1.2.6 Strategi Kreatif .........cccuiieiiieiiieeieeee et 21
LI1.2.6.1 COPYWFTHING ..ottt 21
II1.2.6.2 SINOPSIS +uveeitieniieeiieeitee ettt ettt ettt ettt e b ettt e s ate e bt e s aeeeeeas 21
TI1.2.6.3 SEOFYIING .....coveeeiieeie et 22
TI1.2.6.4 StOrYDOATA ........c..ooeeeeeieeeeeee e 24
IT1.2.7 Strate@l MEdIa .......eeeiuiiieiiieeiiieeieeeee ettt eeaaee e 30
[1.2.7.1 Media Utama ......ccc.ceiiiiiiiiieiiieieeieete et s 31
[I1.2.7.2 Media Pendukung ..........cccoeoviieiiieeieecieceee e 31
I11.2.8 Strategi Distribusi dan Waktu Penyebaran Media ..........ccceeceeniinennen. 33
IT1.3 KONSEP VISUAL ....oiiiiiiieiiiecieeeee ettt e ee 38
[1.3.1 Format DeSain .......cccueeiiiiiiiiiiiiiieiieeiecte et 39
II1.3.2 Tata Letak .....cocueeiuiiiiieieeeee e et 40
II1.3.3 TIPOZIATT ..ottt et 42
TI1.3.4 TIUSEIAST .eeeeneieiiieiie ettt ettt et st b e e 44
IT1.3.5 WAIMNA .oeiiiiieiieiieieeeeee ettt ettt sttt e st e aeentesneenneennens 45
II1.3.0 AUAIO ..ottt ettt ettt et eneeneen 46

BAB IV. MEDIA DAN TEKNIS PRODUKSI

IV.1 Media Utama .......coouiiiiiiiieiieeieee ettt 47
IV.1.1 Prangkat Produksi .........cccceeeiiiieiiieeiieeee et 47
IV.2 Teknis Produksi .......cocueoiiiiiiiiiieeee e 50
IV.2.1 Pra ProduksI .....ooouiiiiieiieiiecieeee et 50

iv



TV 2.2 PLOAUKST e e e e e e e e e e e ae e e e e e eeeeannas 50

IV.2.3 Pasca Produksi ........cccooieiiiiiiiiiiiiiccee e 52
IV.3 Tampilan Media ......c.ccoovuiieiiiiiiieeieeee et eane e 53
IV.3.1 Media Utama .....cc.cooiiiiieiiieiieeieeeeee ettt et 53
IV.3.2 Media Pendukung ..........cccoeeviiiiiiiieeieece et 54
IV.3.3 Media Pengingat/MerchandiSe ...............cccueeeueeecuieeeiieeeiieeiieeeeiee e 62
DAFTAR PUSTAKA .ottt s 66
LAMPIRAN .ottt sttt ettt ettt e bt entesneenneennens 68
SURAT KETERANGAN PERSETUJUAN PUBLIKASI .....cccccoeiiiieieieee 72
RIWAYAT HIDUP .ottt s 73

iv



